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CONSOLIDATED FRUIT JAR COMPANY 


FACTORIES : NEW BRUNSWICK, N. J. NEW YORK OFFICE 290 BROADWAY* 


Manufacturers of SHEET AND CAST METAL SPECIALTIES 


Also 


Screw Caps and Cologne Sprinklers for botties. Talcum and 
Tooth Powder Tops. Aluminum Goods, Collapsible Tubes, Etc. 
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CYCLOSIA 


About three years ago we brought to a successful conclu- 

sion our research work in connection with the DISCOVERY 
and development of a new aromatic chemical body. It is dis- 
tinctly a SIMPLE body, and should be distinguished from 
the many partly-finished compounds on the market. 
@ It has the odor of the Alpine Cyclamen flower, much on the 
order of Lily-of-the-Valley, and should be used for lily effects. 
q The resourceful perfumer will also find it extremely useful in 
nearly all combinations where a striking floral effect is desired. 
PRICE, $380 PER LB.——TRIAL OUNCE, $535.25 


M. NAEF & CO., Geneva, Switzerland 


UNGERER & CO., Sole Agents, 2 $3 273 Pearl Street, NEW YORK 


22 Fifth Avenue, CHICAGO. $14 Arch Street, PHILADELPHIA. 244 California Street, SAN FRANCISCO, 
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PARCELS POST. 


We publish in this issue the report on Parcels Post by 
Transportation of the 


United 


the Committee on Freight and 


Manufacturing Perfumers’ Association of the 
States. 

\ny comment that we might make on this report would 
be superfluous, for it is complete in every detail and will 
be read carefully by everyone. 

Mr. 


written the subjoined introduction to the Report, and he 


Frank B. Marsh, president of the association, has 


says with good reason, “Cheaper parcel transportation 


would be of unqualified benefit.” 

His introduction follows: 

“The early institution of a Parcels Post now 
Legislation correcting these glaring in- 
companies through 
permitted to 


system 
seems inevitable. 
consistencies whereby the railroad 
their 
monpolize the parcel carrying trade on packages weigh- 


subsidiary express companies are 
ing over four pounds is demanded by an increasingly in- 
terested public. 

“In the report on the congressional hearing on the Parcels 
Post before the Committee on Post Offices and Post Roads 
of last April, it is shown by the evidence of even its op- 
ponents that evils incident to the present existing express 
monopoly would be lessened if not overcome by the Par- 
cels Post. soth the and the of the 
Parcels Post at the above hearing agreed that while cities 
and great catalogue houses are assuming gigantic propor- 


friends opponents 


tions present conditions are proving destructive to the 
prosperity and development of country towns. 

“Why should express companies be given a monopoly on 
the profitable parcels carrying trade, while the postal de- 
partment contents itself with the least profitable? Why 
should the government give foreign four-pound parcels 
a rate of 48 cents while we must pay 64 cents, regardless of 
distance? Why is a package carried of any weight up to 
eleven pounds in our mails if mailed in a foreign country 
while we can mail but four pounds and even then must 
pay 33% per cent. more? Why should the Post Office De- 
partment stagger under a deficit, while the express compa- 
nies take the cream, express companies that pay one hun- 
dred and even two hundred per cent. profit, in spite of 
their extravagant and unscientific methods? 











express companies are carrying parcels in 


violation of the 


federal statutes which prohibit this privi- 


[heir rates are exorbitant, ex- 


lege to private persons 


irst-class freight rates in some cases 371% times. 
rt yrofits of this government-fostered monopoly would 


pe out our annual postal deficit, and enable tl 


e depart 
nt to establish an immediate one-cent letter rate. 


What is the nature of the opposition? Cheaper parcel 


transportation rates would be an unqualified benefit. The 


express companies have not openly shown opposition to the 


movement. It has appeared in the person of officials of 


f wholesalers and retailers, mostly retailers of 


associations 


heavy weight goods, paints, vehicles, jumber, farm ma 


chinery, etc., that could not move by Parcels Post if we 
had one. 


“Why should organ 


izations of wholesalers and retailers, 
for the most part e1 ] 


gaged in selling lumber, heavy hard 


ware, and other non-package freight, incur expense in op 


position to the Parcels Post at Washington when it would 


in no material way affect business except to benefit it? 


For an answer read their printed testimony given at the 
above hearing, some of which is quoted verbatim in the 
report. 
“Their claim that the great mail-order, or catalogue 
houses, are beh 


flood the 





d the Parcels Post movement, the better t 


country with their goo¢ 


Is to the injury of the 
small retailers was not substantiated. On the contrary it is 


shown that the Sears, Roebuck Co., 


of Chicag ), IS Oppost 


to the Parcels Post, as are other catalogue houses, and for 


a very good reaso1 [hey have built their business uy 
the 100-lb. minimum freight weight charge and make us¢« 


of the mail or express service, but seldom. Conseqt 





the establishment of a Parcels Post would tend greatly to 





disturb their business and to help the village retailer wh 


would make himself the local agency through which the 
Parcel Post System would naturally operat 
“The testimony at the hearing showed that the Parcels 
Post System in England has not tended to create cata 
logue houses, nor has it in Germany or other countries 
tended to foster great department stores. It has done two 


] 
i 


things and has done them effectively. It has eliminated 
a costly and extravagant express monopoly, and has greatly 
accommodated the general public, consumer, retailer and 


wholesaler. 
‘Why then this opposition? Read the 
committee.” 


It is the common idea that the term “mail-order house” 


means also “mail-shipment house,” but that is not neces 
sarily tru rhe report brings this point out very well. 
the Parcels Post Bill for the ordinary 


The main virtue of 


light-weight goods of relatively high 


manufacturer of 
value, is that it will enable him to ship his goods cheaply 
and quickly; and to a better degree in successful compe- 
tition with the big catalogue houses 

This whole 


question is one involving the rights and 


benefits of the ultimate consumer, whose interests are so 


dear to politicians during election campaigns; and _ be- 
cause of this, as with all questions involving a moral prin- 


ciple, right will triumph in the end. History proves this 
view to be true and human nature will not change. 


We invite special attention to the new series of articles 


by Mr. Ernest J. Parry, beginning with this issue. These 
articles will constitute a thorough and authoritative study 
of the food and drug laws of Great Britain and the United 


States 
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THE CANADIAN RECIPROCITY BILL. 

We have before us a copy of the bill introduced in the 
House of Representatives by Mr. McCall, to ratify the 
pact provisionally entered into by the Governments of 
Canada and the United States. For many years recipro- 
city between the two countries has been urged by leading 


men on both sides of the border, and its consummation has 


been prevented only by narrow sectional spirit in various 
parts of this country. The New England fishermen. for 
instance, object to the free entry of fish; the Northwestern 
farmers and lumbermen are up in arms‘ against any reduc- 
tion in duty on their products. 

We believe the bill should pass. We believe it will pass; 
and with Representative Burleson, of Texas, we look for- 
ward to the day when a similar treaty with Mexico shall 
have been entered into. 

The only articles of interest to this industry that will be 
affected are essential oils (indigenous to Canada or the 
United States), talc and tallow. The present Canadian 


duties, with the proposed duties, are as follows: 


Present Proposed 
Duty. Duty 
Essential Oils .. .. 10% 7%, 
Tale ° ° ° coeeeeeeesecese Free Free 
Tallow . VCE rere 40c. per 100 lbs. 


The United States duties on corresponding articles are 
as follows: 


Present Proposed 


Duty. Duty 
OS 25% TAG 
DEC 650 veweteasanes en eee? Free 
ROMOW sxowenvies 50c. per 100 Ibs. 40c. per 100 Ibs 


Tale will be admitted free when not for toilet use; but 
as about 90% of all the talc mined and ground is devoted 


ther uses, and as furthermore Canadian tale is not 


particularly well adapted for toilet use, this proviso is of 


little moment 


PAN-AMERICAN COMMERCIAL CONFERENCE. 


It was announced on February 5 by the Pan American 


| 


Union that 553 acceptances to attend the Pan American 


Commercial Conference, which will be held in Washing- 
ton, February 13-18, had been received 

In the number, 363 business firms are represented and 
more than 100 boards of trade and chambers of Commerce. 

The list is exclusive of the diplomatic and consular of- 
ficials, trade experts and individuals who will represent 
the twenty Latin American republics. 

With the attendance, now promised, and another week 
to elapse before the opening of the conference, in which, 
it is expected, additional acceptances will be received, the 
conierence is practically assured of being one of the most 
commercial interests the 


comprehensive gatherings of 


Western Hemisphere has ever known. 
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Director General Barrett, of the Pan American Union, 
innounced that the list of delegates who have promised to 
participate in the discussion assured every phase of Pan 
\merican commerce being considered and discussed by 
trade experts 

O. P. Austin, chief of the Bureau of Statistics, Depart- 
ment of Commerce and Labor, will address the conference 

Mr. Austin will be but one of a number of government 
experts who will participate in the discussions. Others 
will include Charles M. Pepper, Henry L. Janes and Mack 
H. Davis, trade experts of the State Department, and 
W. A. Graham Clark, expert to the Tariff Board, whose 
specialty is cotton textiles. 

Phaner J. Eder, of New York, will give an address on 
Colombia. The subject of “shipping” will be discussed by 
such authorities as Lewis Nixon, of New York. There 
will be representatives of leading American colleges and 
universities, such as Professor Hiram Bingham, of Yale; 
Professor David Kinley, dean of the Graduate School, of 
the University of Illinois, and Paul S. Reinsch, of the 
University of Wisconsin. 

\mong the United States diplomatic and consular offi- 
cials to the Latin American governments, who will attend 
the conference, are: Minister to Argentina, Charles H. 
Sherrill; Isaac Manning, consul at La Guaira, Venezuela; 
Julius G. Lay, consul at Rio de Janeiro, and Dr. Frederick 
W. Goding, consul at Montevideo, Uruguay. Delegates 
who come within the diplomatic and consular class will 
discuss, principally, trade relations as existing between the 
United States and the particular country in which they 
represent the United States 

The Pan American Union is an international organiza- 
tion and office maintained by the twenty-one American 
republics, controlled by a governing board composed of 
the Secretary of State of the United States and the dip- 
lomatic Representatives in Washington of the other Am- 
erican nations, administered by a director general and as- 
sistant director, chosen by this board, and assisted by a 
staff of statisticians, compilers, trade experts, translators, 
editors, librarians and clerks, and devoted to the develop 
ment and conservation of commerce, friendly intercourse 


and good understanding among all the American republics. 


NEW FORM ‘OF FOOD AND DRUG GUARANTY. 

We have lately received a number of inquiries respect- 
ing the inforcement of Food Inspection Decision No. 99, 
issued December 8, 1908, in which notice was given that 
the new form of guaranty legend would become effective 
January 1, 1911. 

The Board of Food and Drug Inspection has refused 
to grant any extension of time; though Mr. F. L. Dunlap, 
acting chairman, has said that it was not the desire of the 
board to cause any financial loss to those manufacturers 


who have on hand a supply of labels printed before 
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January 1, 1909. He added that if any of these manu- 
facturers have on hand labels bearing the old form of 
guaranty legend, and will submit tangible evidence to 
establish that such labels were printed before January 1, 
1909, the board will give consideration to the advisability 


f permitting the use of such labels until the supply is 


exhausted. 


PROGRESS OF THE PERFUMERS’ ASSOCIA- 
TION. 


[en month have rolled by since the sixteenth annual 


meeting of the Manufacturing Perfumers’ Association of 
the United States and the time for the next meeting is 
nearly at hand 

To those who may wish to know what has been done 


during the year we are glad to say that progress is 


For one thing the activity of the committee on Parcels 
Post will doubtless have considerable influence in shaping 
the opinions of members of Congress to favor the bill. 

One other feature of interest is the successful inaugura- 
tion of the Ready Relief Fund. The object of this fund 
is to give financial relief to the heirs of members who 
die, and particularly to give this relief promptly, with 
the idea that “He gives twice who gives quickly,” as 
some sage has said. 

Membership—either active or associate—entitles one 
member of a firm or corporation to participate in the 


fund, without any charge or assessment other than the 


4 


regular membership dues. Any other individual in a firm 
1r officer of a corporation may become a participant in 
the fund by paying an initial assessment of $2, and a 
special assessment of $2 on the death of any participant 
in the fund 

[wo hundred dollars is the amount paid to the bene- 
ficiary, and a check will be sent immediately on receipt 
of a report of death 

The fund was started in October, 1910, and fortunately 
there have been no losses up to the present time. On 
February 1 17 active and 18 associate members of the 
association had joined the fund, and 34 others are spe- 
cial participants under the assessment plan. 

While many will consider $200 a merely nominal sum, 
it should be remembered that the “premium” is nil in 
the case of members of the association, and very small 
indeed for the special participants. 

The Entertainment Committee may be expected to pro- 
vide agreeable diversion and good speechmaking at the 
banquet. In fact, Chairman Bush has hinted at surprises 
that will gratify every member. 

This year’s meeting should be well attended; and 
though the same incentive that drew an unparalleled at- 
tendance last year is lacking at the present time, we trust 


there will nevertheless be a good representation. 









CITRAL TESTS. 


Replying to the comment made in our December, 1910, 
issue on his editorial note on citral determinations, the 
Editor of The Perfumery and Essential Oil Record (Lon- 

says: “We have never yet examined a sample of 
citral from other sources than lemon oil that did not 
possess a decided odor—and far more decided taste— 
foreign to lemon oil. The addition of 5 per cent. of citral 
from lemongrass or Backhousia oil is easily detected in 
terpeneless lemon oil.” 

Granted that an expert such as Mr. Umney has trained 
his senses of taste and smell to this degree of refined skill, 
the fact remains that lemongrass citral is openly offered 
by European manufacturers to lemon oil shippers in Sicily, 
and need one stretch his imagination far to conclude that 
sales are sometimes effected? 

So far as the United States is concerned, the question of 
citral determination is of importance, not only with respect 
to lemon oils—natural and terpeneless—but more partic- 
ularly in the case of terpeneless flavoring extracts. So far 
as we are aware, there is no chemist on this side of the 
Atlantic who is willing to smell and taste such an extract— 
that is, one containing 0.2 per cent. citral, and then to 
hazard an opinion as to the presence of citral from lemon- 
grass or Backhousia oil. As the amounts dealt with are so 
small that the most refined chemical tests are insufficient to 
make differentiation certain, what shall we say of physical 


tests based on the evidence of the senses? 


AN EXPERT’S VIEW OF STANDARDS. 


Articles, which come in perhaps only rarely, but 


which are spontaneous and deal with new and im- 
portant trade situations, are far more desirable in a 
trade journal than the frequent articles bearing all the 
earmarks of a forced, “penny-a-line” rehash of some 
hackneyed subject. The really competent trade ex- 
pert or consulting expert is usually too busy to be 
guilty of the latter style of article, therefore, when an 
article is received from such an expert it is apt to be 
of some importance, and to have a bearing on some 
vital trade question, even when “axe-grinding” is in- 
dulged in. The article on “New Flavoring Extract 
Standards” on another page is by an expert, well 
known to our readers, whose special experience in 
official food control work for four years, and whose 
five years’ experience as a consulting food and drug 
inspection chemist and expert, makes his few con- 
tributed articles worth while reading. It deals with the 
new standards whereby extracts are being judged in 
official inspection work and the reliability of the same, 
and as the author, Mr. R. O. Brooks, considers it his 


most important contribution to this journal, we trust it 


will be carefully perused. 
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TREASURY DECISIONS 
(T. D. S212.) 
Artificial musk. 
MaGnus v. Unitep States (No. 33). 
ARTIFICIAL MusK. 

ft not appearing from the evidence that the dominant 
characteristic of this commodity is derived from coal tar, 
it is not to be classed as coal tar, and tri-nitro-iso-butyl- 
xylol, or artificial musk, was dutiable under paragraph 3, 
tariff act of 1897. 

United States Court of Customs Appeals, January 11, 1911. 

TRANSFERRED from United States Circuit Court, Southern 

District of New York (T. D. 29727). 

[Decision affirmed. ] 

John Giblon Duffy and Joseph G. Kammerlohr for ap 
pellants. 

D. Frank Lloyd, Assistant Attorney General (Charles D. 
Lawrence on the brief), for the United States. 

Before Montcomery, Hunt, SmitH, Barper, and Dr 
VrigEs, Judges. 

De Vrirs, Judge, delivered the opinion of the court: 
known as _ tri-nitro-iso 
butyl-xylol was imported by the appellants at the Port of 
New York and assessed for dutiable purposes by the col- 


Artificial musk, constituently 


lector of customs at the rate of 25 per cent. ad valorem 
under the pertinent provisions of paragraph 3 of the tariff 
act of 1897. That paragraph is as follows: 

3. Aikalies, alkaloids, distilled oils, essential oils, ex 
pressed oils, rendered oils, and all combinations of the 
foregoing, and all chemical compounds and salts not 
specially provided for in this act, 25 per centum ad valorem. 

Claim by appellants, then protestants, was made that the 
merchandise was properly dutiable at the rate of 20 per 
cent. ad valorem as a “coal-tar product or preparation,” 
not a color or dye, and not medicinal, under the provisions 
of paragraph 15 of the same act, which reads: 

15. Coal-tar dyes or colors, not specially provided for 
in this act, 30 per centum ad valorem; all other products 
or preparations of coal tar, not colors or dyes and not 
medicinal, not specially provided for in this act, 20 per 
centum ad valorem. 

The sole issue in this case is whether or not tri-nitro 
iso-butyl-xylol, or artificial musk, is a coal-tar product or 
preparation. 

The history of the litigation affecting this case is as 
follows: Some years previously this issue was made before 
the Board of General Appraisers, and it was decided by 
them not to be a coal-tar product or preparation, but a 
chemical compound properly dutiable under paragraph 3 
of the tariff act quoted. 

Upon appeal to the United States Circuit Court for the 
Southern District of New York this decision was affirmed 
by consent. 

The issue was again raised at the same port, and being 
duly noticed for trial before the Board of General Ap- 
praisers, the appellants here appeared and introduced one 
witness who testified in the case. The witness, while a 
graduate chemist, was an employee of the importing firm, 
and was not able to afford the board testimony as to any 
considerable experience upon his part as an analytical 
chemist or a chemist with any extended experience in the 
analysis of this article. It appears from the record that 
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his knowledge was purely experimental. 


It was sought to 
stablish by him, a single witness, that the trade generally 
new and considered and dealt in the imported article as a 
oal-tar The board found the 
yrter in this case upon the ground that no satisfactory 
had been introduced to the board to re- 
erse its previous decision which had been affirmed by 


production. against im- 


vidence cause 
ynsent in the court on appeal. 

Upon this record the court does not feel justified in re- 
ersing the decision of the board. It is by no means con- 
incing of error. It would seem that in the presence of 
) many available witnesses upon this subject as are in the 
‘ity of New York and the available process of the Board 
f General Appraisers to summon such witnesses, that if 
lear and satisfactory testimony existed it would be 
yroduced. 

all the testimony in 


Moreover, accepting as conclusive 


the record as to the facts in the case, we are unable to dis- 
any sound reason for reversing the decision of the 

What 
statement of the requirements of proof to bring this article 
within purview of paragraph 15 of the tariff act of 1897, as 


cover 


voard appears to us to be a clear and pertinent 


coal-tar product or preparation, is announced in the case 
yf In re Roessler & Hasslacher Chemical Co. (49 Fed. Rep., 
272), and affirmed in the same case (56 Fed. Rep., 481). 
Judge Lacombe states: 

Nor is it particularly material that other substances have 
been added, if the determining characteristic of the product 
or preparation is something which it has received from 
coal tar * ‘ 

It seems to us that aside from any quantitative pre- 
dominance in order to bring the article within purview of 
that statute it should be shown by the party holding the 
affirmative that coal tar was a dominating element to the 
extent that the efficiency, or at least the dominating char- 
acteristic, of the imported merchandise was derived from 
coal tar. In this case such proof is not made in the record. 

Afirmed 


A 
MOUSSE DE CHENE. 
By E. DEAvux. 
CHEF DE CULTURE, A L’ECOLE D’AGRICULTURE D’ECULLY, FRANCE. 


By this name the perfumer and the pharmacist recog- 
nize the common lichen of our woods, the scientific desig- 
nation of which is Evernia Prunastri Ach. 

The utilization of this plant, of which the odor, rural 
and persistent, is the base of a large number of fashionable 
novelties, is becoming more and more widespread, and the 
results obtained are moreover very encouraging. 

Mousse de Chéne is not properly termed a parasitic 
plant, even though it does fasten itself upon trees, and 
when very abundant, covers their branches, cutting off 
the air from them by a thick coating. On young boughs 
it intercepts the light, stopping growth and the natural 
function of the leaves. It is therefore necessary to re- 
move it from the trees, and the utilization of this lichen 
in perfumery gives to the cultivator a source of revenue 
in a product which is harmful to his trees; when it is 
removed, their lost vigor will return, with active growth. 

The evernia prunastri is very abundant in our woods, 
our forests, and even in our orchards; it prefers cool, 
dark places and its presence on fruit or forest trees is 
the indication that the same receive no attention, and are 
being left to themselves. 
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Any of the clumps ot forest trees in the Alps or about 
Paris (Fontainebleau Forest) will provide an abundant 
supply of this odorous lichen, and the demand for the latter 
by the perfumer is steadily increasing. 

The constitution of this lichen is very curious, as is that 
It is formed 
by the association of an alga with a fungus, two plants diff- 
ering from each other, nevertheless existing together un- 


of all of the numerous types of this family. 


der similar conditions. We have here a beautiful example 
of mutual protection of two interests which, existing to- 
gether under the same conditions, unite and give to each 
other has 
From this union for reciprocal benefit, there springs 


other those individual elements, of which the 
need. 
a new plant, well equipped for the battle of existence, 
which develops everywhere, even in the dryest places, 
braving all conditions. 

The alga alone can live only in damp places; associated 
with the fungus it finds in it a protector from dryness and 
wind, and its development is thus fostered. It is for this 
reason that, in the lichen, one finds the alga easily recog- 
nized by its green cells, situated among the tangled fila- 
ments peculiar to the fungus. The alga contains chlorophyll, 
formed in its cells from carbo-hydrates, which the fungus 
is incapable of producing; the alga, recognizing the serv- 
ices rendered by the fungus, permits these to be absorbed 
The fungus, as a fair exchange, gives up to 


which it produces more 


by osmosis. 
the alga 
rapidly than the latter. 


albumenoid matters, 

Chemical science is already indebted to this particular 
vegetation for numerous primary materials. The number 
of these lichens amounts, indeed, to over 1,400 varieties, 
originating from the association of different fungi with a 
single alga, or from the union of various algae, with a 
single fungus, or finally from the combination of various 
fungi and algae. The lichen of Iceland contains a phen- 
olketone, cetrarine, a strong bitter stomachic; and lichenine, 
Lichenine is a 
The edi- 
ble parmelia from which comes manna originated in Sicily. 
The orseilles are lichens of the genus rocella and furnish 
the dyeing industry with many colors of great value. 

The odorous principle of the Evernia extracted by vol- 
atile solvents is of the order of a concrete essence, quite 
dense and insoluble; it contains besides chlorophyl resins 
which can be easily separated by treatment with acetone. 
The essence thus purified, is more agreeable, but still pos- 
If the purified essence be 
distilled in vacuum, the result is a colorless essence, very 
fine and very fragrant, and as valuable as the essence of 
the most delicate This last preparation is often 
poorly made by certain distillers in the presence of a 
neutral body (Santalol, for example), the product thus 
obtained is not as fine nor as strong as the absolutely pure 
product, but it is much less costly. 

M. Gattefossé has determined that the essence of mousse 
de chéne is almost entirely composed of an isomericphenol 
which he has named lichenol. This essence when pure is 
therefore entirely soluble in feeble alkaline solution (car- 
bonate of soda 3 per cent. solution). This particular prop- 
erty permits of rejecting all essences adulterated with 
neutral essence and of utilizing mousse de chéne for many 
preparations without alcohol. It is rapidly becoming in- 
dispensable. 

The mousse de chéne is one of the greatest boons which 
a favoring climate has given to the French perfumer. 
—La Parfumerie Moderne. 


a popular remedy for bronchial affections. 
nutritive product having the formula of starch. 


sesses a very strong sour odor. 


flowers. 





THE AMERICAN PERFUMER 














— By G. L. Mazuyer ' 
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si EXTRACT OF JASMINE -9: 











Jasmine is a plant, numerous varieties of which exist, 


their flowers in general being very fragrant. Botanists 


classify them diversely as Olcacia, Liliacia, Jasminia; the 
ne which interestS uS 1S the Jasmintunt Granda un 
Jasmine has large flowers, white and exceptionally fra- 


grant; it is the Jasmine of Provence, formerly called Jas- 


mine of Génes, which is cultivated on a large scale in the 








temperate climate of France 
The perfume of this flower is of truly inc rable del 
icacy and smoothness; when fresh it is very strong, subtl 
and somewhat too volatile In the course of this article 
method of fixing it will be given 


The odor of Jasmine is, however, so characteristic that 





it has been properly placed at the head of a group in the 
nomenclature of odors, and this place is its due. Jasmine 
its the.“‘] idy Andy of the pert ler, and t t he | t 
frequent recourse; it concords with great success in num 
erous simple or composite perfumes, where it 1s synon 
omous with lightness; it gives a floral tone and unites with 
out clash with most of the riferous elements in us¢ 
While it may be necessary to combine this fine perfume 
with other delicate odors, it possesses that quid infinitum 
which forms its charm, and we should not fail to treat its 
white robe with all the regard due to its virginal aspect. 
We must not ignore those enfleurage greases made in 
the cold in pomade, olive oil and paraffin oil; 
the latter is most worthy of attention; though not much 
used, it furnishes a good perfume. Paraffin oil is not 


easily oxidized, and it therefore gives a product which is 
clearer than that obtained by using pomade or olive oil, for 
the latter two even when absolutely fresh always contain 
the germ of rancidity, resulting in fatty ethers and acids 
which disguise the true floral odor. 

Referring to the 


south of 


Vatural Elements enfleurages above 
France manufacture es 
sences of the jasmine flower partly by 


the perfumers of the 
concentration of 
pomade washings, and other products that should be prop- 
erly called essential oils are obtained by treatment with 
volatile solvents. The concentration of the latter has no 
effect on the freshness of the odor and makes them very 
useful to the perfumer; consequently they are now found 
in every laboratory where they are used in perfuming oils, 
fatty material and powders, of which the alcoholic ex- 
cipient does not permit the use of extracts. It is these 
that we term the natural elements of the extract in con- 
tradistinction to the artificial elements cited below. 
Artificial Elements: Those elements which we here term 
as artificial are essentially of a synthetic nature. These 
compositions are all based upon the analysis of natural es- 


sence of jasmine. The history of the studies which were 


pursued in this production can be properly placed at the 
beginning of this chapter, and we present a succinct resumé 
of the numerous documents treating this subject. 

The first synthetic essence of jasmine was placed on the 
market in 1896, following an announcement of the results 
of Hesse and Muller, who investigated most thoroughly 
They found the following: 


its chemical composition. 





PROCURING OF -RONEY sii siveciecceweess 65% 
Acetate of Linalyl............ winx ees 7.99% 
Benzylic Alcohol ........ Sa eT 
Other odorous Principles..... ere 5.50% 
Linalol (with other possible constituents) .. 16° 


About the same had separated from 


time Mr. Verley 


jasmine pomade, obtained by cold enfleurage, an oil, red- 


dish substance which possessed an intense odor of jas 


mine and which he called “Jasmal”’; but his researches in 


this direction were not conclusive 


Hesse, who 


] 


Three years later Dr patiently continued 


his researches, isolated other odorous principles: Indol in 


the proportion of 2.5 methyl anthranilate in the pro 


portion of 0.5%, and a ketone which he named “Jasmone,” 


of which he found 3° Of these latter constituents Dr 
Erdman claimed priority of identification of methyl an 
while M. Pillet and MM rd & Satie, in 


ependently of each other, sought to demonstrate that 
] 


thranilat Jeanca 


d 
this ether only exists in enfleurage essences, attributing 
presence to the water of orange blossoms, which is fre 


quently employed in the washing of pomades, or even t 


the introduction of orange blossoms, which certain manu 
iacturers customarily use on their fatty materials as a pre 
liminary impression before enfleurage [his hypothesis 


would appear to be true, as numerous tests served to show 


no presence of methyl anthranilate in the essences of jas 
mine derived by treatment of the flower by volatile sol- 
vents Dr. Hesse, however, believed that methyl an- 
thranilate was a true constituent of jasmine essence, since 
he had discovered it in the product of a pure enfleurage of 
jasmine flowers, and made a new investigation which led 
to the 


fects in the fats, depending upon whether they were cut at 


conclusion that the flowers produced various ef- 


the same time. The same chemist also determined that 
the formation of indol in the essences of jasmine takes 
place during the manipulation of the latter with the fats 
which absorb it, together with the other aromatic prin- 
Methyl anthranilate and indol do not naturally 
exist therefore in the jasmine flower. 


ciples. 


With regard to Jasmon, this is an oily liquid, clear 
yellow in color, which darkens with age; its aroma is in- 
tense and very pronounced and it is to the presence of 
this ketone that essence of jasmine owes its particular 
perfume. 

These are the principle researches made concerning 
this essence, and despite the divergence of opinion con- 
cerning certain elements, it is none the less true that the 
results due to Hesse & Muller actually make the volatile 
oil of jasmine one of the best understood of the essences 
of flowers. 

While on this subject, it is curious to remark that these 
discussions have again brought forward the authoritative 
opinions of the German chemists, who are all in favor 
of the old method of enfleurage, which, to their idea, as 
far as jasmine is concerned, is the one which gives the 
maximum yield in essential oil, and this as an argument 
must appeal to the detractors of this system for the ex- 
traction of odorous principles. 
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Vanufacture: 1—Many investigate as a 
pleasure the complexity of the elements in their composi- 
3y way of preamble we wish to state that “the 
The 
ments natural and synthetic have themselves enough agree- 
able fragrance and character so that it is not necessary to 
borrow a dominant from other odorous principles. It is 


perfumers 


tions. 


most simple jasmines are the best jasmines.” ele- 


it necessary to leave to the extract of jasmine its own 
characteristic clear tone, and the real task is delicately to 
nite those accessory elements which in unskilled hands 


ould be the means of destroying the unobtrusive nature 
this perfume. It has thus come to pass that the en- 


urage extract of jasmine is a most appropriate base, 


often extract of tuberose or a 
little of the extract of orange blossoms. 


LI.- 


ments always possessing the same qualities, which are ac- 


hich is combined with 


One associates with the usual “auxiliaries” those ele- 
cepted as fixtures; in order to fix the fragile perfume of 


nfleurage an infusion of ambergris is preferable to 


that of Tonkin musk. It is well to add an atom of civet 
which developes the imperceptible odor of the ambergris. 
\ light note added by an infusion of the balsam order, is 
also good, and of these the Balsam of Tolu is truly recom- 
mendable. Infusions of orris, or of tonka-bean, can be 
considered as superfluous, and at best the infusion of am- 
but 
apt to contribute to the tone of the bas 


IT] 


been 


brette can be of little use as an adjuvant, but is less 


that has 


the 


To extract of jasmine there applies all 


said about extract of violet; but although syn- 


thetic deriyatives can be combined without clashing, with 
the yet it is that 
thetics should be of the highest Among the 
thetic jasmines are to be found truly perfect products re- 


natural essences, necessary these syn 


grade syn- 


producing the tone floral odor, but there are also others 
which are of poor quality, subject to change in the com- 
binations in which they are used, and which not only “de- 
naturize” the primal odor, but sometimes produce a dark 
discoloration which is not pleasing. We will not treat of 
these except to warn against them 

In general a good synthetic jasmine can always be used 
Their 
combination is always a resource for perfuming the bases 


profitably with the concrete essence of jasmine 
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of preparations, as they are mutual complements. It is 
difficult, however, to give the proportions of each for mak- 
ing a preparation of extract of jasmine, because many 
synthetic jasmines already contain a proportion of the 
natural essence. Suffice it to say that their union in well 
defined proportions constitutes a base of great utility for 
the extract, and the amounts used can be increased ac- 
cordiiig to one’s ideas. 

We have before noted that benzyl acetate is a natural 


constituent of the essence of jasmine. This ether does 
not produce a bad perfume of the flower, but alone it is 
hard and insistant and personally we do not like to use 


it in finished perfumes. 


[V.—Our most important rule is not to fill up the per- 
With intermediaries which do not find a place here, 


However, 


fume 
as jasmine by nature has no need of correctives 
by a sort of affinity of constituents of the same nature— 


which we have often had occasion to state—good results 


are obtainable by the use of oil of Bois de Rose, without 


doubt because of the linalol which that oil contains in 
major proportion; the oil of ylang ylang is also a good 
intermediary; oil of rose can be added advantageously, 


and oil of bergamot for those who like sharpness 
There are however many other intermediaries which we 
frankly declare as incompatible, among these ranks oil of 
wintergreen even in traces, though certain old perfumers 
do not want to change from their established usages in 
their formulas for extract of jasmine 
For hold that it is better 


discords under pretext of originality 


ourselves we not to include 
It is certainly bet- 
xative elements which 


strength and 


ter to determine the proportions of | 


would give maximum yield, together with 
freshness 

Clarity of color is natural with jasmine extract, but cer- 
tain elements in use give it a detrimental fluorescence. It 
is possible to render this less noticeable by a faint yellow 
tinge; and recourse to infusions of benzoin or of balsam 
of tolu, these auxiliaries will. render this service. 

Perfume of jasmine is not ordinary but of unusual ele- 
gance. It is employed with success for toilet waters, face 
powders and oils. It also gives the most elegant results 


when used in the perfuming of soaps. 











NEW FLAVORING EXTRACT STANDARDS—THEIR 
SIGNIFICANCE AND UTILITY 


By R. O. Brooks 
CoNSULTING Foop INSPECTION CHEMIST, NEW York Cirty. 


(Formerly State Chemist, N. J., and Pa.) 

















Among the considerable number of flavoring extract 
manufacturers who have been clients of the writer for the 
last two to five years, there has been noticeable frequently 
a spirit of research into intricate legal-technical points, 
which is not only desirable in an industry so much based 
on scientific facts, but has resulted in considerable peace of 
mind and profit to those manufacturers. 

The Federal standards, as laid down in Circular 19, have 
been practically universally accepted, as predicted by the 
writer before the old Extract Manufacturers’ Association 


in 1907 and in the PerruMer at that time. It was very 


easy for anyone experienced in food inspection work to 
correctly predict thus and it will be generally admitted that 
at last a highly desirable semblance of order has resulted 
where formerly all was chaos, fraudulent competition and 
general suspicion, 

In a number of cases, as pointed out by the writer in 
this journal, the above-mentioned standards were vague 
and their correct enforcement difficult, if not impossible. 
The lack of statements as to the strength of alcohol to be 
used allowed very dissimilar products to be sold under the 


same name. Thus vanilla extracts would contain the resins 
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(which are being used as an analytical guide) when strong 
alcohol (55 to 60 per cent.) was used, but when a weak 
alcohol was used a considerably different kind of product 
and analytical situation resulted. 
trac diluted 


Likewise a ginger ex- 


made with resembled 


alcohol in no way 
lytically the extract made with undiluted alcohol. 

rhe above inconsistencies have been confused still further 

by exaggerated or absurd claims and statements, under the 

‘ 


guise of convention papers sometimes, by the “chemists” « 
essential oil concerns and others interested in selling some 


special “oleoresin” or other extract ingredient In the 


absence of disinterested 


body, the 


disinterested investigations by 


experts for the benefit of a codperating trad 


claims and opinions of men affiliated with supply houses 


have been accepted, ave even officially sought, and used 


with resultant governmental prosecutions 


Thus »-called “oleoresins,”’ etc.) have 


preparations (s 


been extolled as representing many times more of the raw 


material than the extraction factor would render possil 


le 
and directions for diluting given which only afforded ex- 


tracts of one-half or one-quarter of the legal strength 


The writer knows of Federal prosecutions caused by such 


misinformation (to use a mild term) and in correcting the 
formulae and labels of nearly 


and many extract concerns also, has 


every big wholesale grocer 
east of the Rockies 
found numerous instances of sub-standard products, due 
to false or foolish claims or advice of men affiliated with 
extract supply houses 

In the past many of the sub-standard or otherwise 1] 
legal extracts (due to the above and other causes) passed 
muster at inspection and it has been the realization of the 
Federal (and some State) chemists that such was the case 
that has brought about analytical investigations of hun 
dreds of extracts of known purity and the development 


of new official testing methods (as yet not widely pub 


lished) which has resulted in the establishment of new 


standards of judgment, standards which are not legally 


published, but which are being used in official work as 


can be used any scientific fact or limit which will help 
prove a sample adulterated. 

Thus the Federal standard (Circular 19) called for the 
soluble matter from ten per cent. of vanilla beans, in a 
vanilla extract, but fixed no analytical limits as in most of 
the other food products. The nature of the “soluble mat- 
ter” would vary according to the strength of alcohol used, 
the process of extraction and to a less extent the kind of 
bean used. The analytical indices used in inspection analysis 
were few, showed a wide natural range and were generally 
impossible of showing whether 5 per cent. or 10 per cent. 
(6% oz. or 13 oz. to gallon) of bean had been used. The 
vanillin figure for a 10 per cent. extract ranged naturally 
from 0.07 to 0.25 per cent., and only when the latter was 
exceeded was an adulteration indicated. 

If the alcohol used was strong enough the resin figure 
would be found to be a fairly reliable index. To be sure 
the resin value for vanilla beans had been grossly over 
stated as was proved by the writer in his investigation of 
the question for this journal (see issue of November, 


1908), but the 
a range 1.5 per cent. to 2.5 per cent., average 1.9 per cent.) 


values obtained by his method were within 


which rendered their use as in index of thorough extraction 
of some value. 

However, the common use of a weak alcoholic men- 
struum precluded a standard for resin, and attention was 
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‘vanilla solids” which 
had been reported by Winton in some U. S. P. vanilla 


again directed to the item known as 


extracts made at the Connecticut State Experiment Station. 
This figure was the difference between the “total solids” 
and the sugar content, and could be determined quite 
closely in a genuine extract, containing enough alcohol to 
prevent fermentation. The values variously reported or 
found by the writer range from 1.71 per cent. to 4 per cent. 
or higher, and several Federal departments in their speci 


fications for supplies have adopted a minimum of 2.5 p 
cent. “vanilla solids.” 

Here again the range is too great to serve as a reliabl 
index of the proportion of “bean” present, but of cours 
the more indices there are, 


half of the 


each for instance only one 
normal average, the more justified the inspec 


tion chemist feels in condemning a vanilla extract as “about 





standard strength.” Three such indices are better 


than two, and recently another has been worked out 


which has a narrower range and in conjunction with the 


vanillin and “vaniila solids” figures will enable a fairly ac 


curate judgment of whether, for instance, 5 per cent. or 
10 per cent. of beans have been used. At least a recent 
Federal case was successfully established by such data, 
the manufacturer admitting that only 5 per cent of beans 
were present, owing to dilution of original 10 per cent. 
extract 

lhis value is known as the “lead number” and may be 
reported either as “ Basic” or “Normal,” depending upon 
whether a standard basic lead acetate solution or normal 
lead acetate solution is used. The former modification 
appears to give a closer range, thus six extracts made at 
the Chicago inspection laboratory from six different beans 
gave values from 1.00 to 1.13, the 


ing from 0.29 to 0.64 
method 


“Normal” value rang- 
[he writer has tested this new 
out quite extensively, and while by extra thorough 
extractions it appears possible to get good values (1.25 for 
instance) from a little less than 10 per cent of beans, 
yet on the whole, and used in conjunction with the vanillin 
and “vanilla solids” values on the ordinary vanilla extract, 
he is of the opinion that a fairly accurate proof of the 
per cent. of vanilla beans present in an extract is now 
possible for the first time. 

Whether a legal standard of at least 1.00 for “Basic lead 
number” is warranted cannot be stated to be proved, but 
there is good reason to believe that such a standard is 
justifiable as an analytical index in conjunction with other 
values. The Federal case above mentioned gave a “Basic 
lead number” of only 0.42, the vanillin being 0.05 per cent., 
which is at least about half the average for any average 
extract. 

Thus it will be seen that the lines are being drawn closer, 
and it well behooves the up-to-date manufacturer to in- 
vestigate and see where he stands and what are the pos- 
sibilities. The further investigation of the mooted resin 
question, of the natural range of “vanilla solids” and most 
of all of the reliability of the “lead numbers” for different 
beans and processes are lines of work that a codperating 
extract trade association ought to have undertaken, and 
undertaken by disinterested affiliated 


experts not with 
trade concerns. 

In further articles on the subject of “New Standards” 
the writer will deal with the citral and “added terpenes” 
questions as applied to lemon and terpeneless lemon ex- 
tracts, and also the new methods of judging other extracts 
now in official use. 
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PURE FOOD AND DRUGS 




















further dealt with in 
The Public Health 
The Public Health Act, 1891 

he scope of the Sale of Food and Drugs Acts cited 


purity in the follow 


Act, 1875. 
(London) 

Phe 
ibove is restricted to the question of 
Foods and drugs 
(b) F 
health ; 


ly 


It legislates in regard to (a) 


ing senses 
actually adulterated by addition or abstraction; oods 
mixed, colored or stained so as to be injurious t 
c) Drugs mixed, colored or stained so as to injurious 


affect their quality or potency; (d) Foods or drugs not 
f the 


sold to the prejudice of the purchaser; (e) 


nature, substance and quality demanded, which are 


Compound 


food or compounded drugs not composed of 
ingredients in the the 


chaser; (f) certain articles for which standards have been 


irticles of 


accordance with demand of pur 


set up, either (1) by statute, such as whiskey and brandy, 
or (2) by departmental regulations made under statutory 
powers, such as milk and butter; (3) [subject to further 
bservation] by custom such as drugs of the British 
Pharmacopeeia. 

This, I think, embraces every case that can arise under 











A Study in the Comparative Jurisprudence of the United States and Great Britain 
By ERNEST J. PARRY, B. Sc., F. I. C., Barrister-at-Law. 
| the acts in question, but to complete the remarks on the 
= preset p f icles, I proy ak ’ scope of the acts, it will be necess to examine the en- 
mparatiy ud f the legis existing e United rgements that the acts are capable of wit further 
hn n Gre tn 4 urit f ind legisla Such enlargements are possibl depart- 
f possible t | ; ivantage nental regulations subject to the statutory restrictions con- 
tained in the various acts, and are as follow (a) His 
\ . | ald ese lebtedness Majest } yy order in Council, apply Section 1 of the Sale 
Dr. Wi he Bur a istt [ ed States f Fe Drugs Act, 1899, to adulterat r im- 
dey \ onicnttine ° disposal nu vis irticle of food. This section makes it penal to 
r rel + Ira give! list I go l t < mpounding ith 
sav that. a I am intimately standards laid down. (b) The Board of Agriculture may 
nial : e Briti A cts ing y the si ect ake regulations which s | govern the standards for 
ir operation, my knowledge of the United States milk, cream, butter or cheese. Certain standards for milk and 
ae the woth 1 character, and as, naturally, 1 butter have been laid down under his power. ( There 
, ippreci me us isidera sential xist powers, which have is yet been scarcely recog- 
the operation of th cts, or auxiliary to them, as well S d are 1 as yet ted upon, but which t writer 
~ \ ; remist ron the s{ I shall b it predict will revoluti e the Food and Drugs 
pleased if a katemnentn ss fer. wi question in this country before long, if a strong man be at 
o f r sm ri na ‘ ‘ ed I | tne depa I 1 qu t I | 1907 i act 
t allt € the writes , sed containing but very few words, and to which 
ficient] 2 ested t read these i é ) tent vas W l r the nam “Public 
In the resent icle | prop 1) The I Regulati S st I d Act, 1907.’ The act is 
eral pe of the Briti Acts: (2) 7 ff ated I rt and the essenti sections ma e quoted as 
the - (3) The defences available to s s are pros ing the enormous, and the writer ventures to say, danger- 
ted under the act \owers, which are g t epartment wh is, after 
(1) The general scop Brit Lets 1 : controlled | L vé é men t reads as 
The Acts of Par lament ¢ ling witli the p 1 3 I d and foll \ 

rugs, are the following (1) The power of making regulations under the Public 
The Sale of Food and Drugs Act, 1875 Health Act, 1896, and the enactments mentioned in that 
The Sale of Food and Drugs Act, Amend it Act. 1879 ict. shall include the power of making regulations author- 
The Margarine Act, 1887. izing measures to be taken for prevention of danger arising 
The Sale of Food and Drugs Act, 1899 public health from the importati preparation, storage, 
lhe Butter and Margarine Act, 1907 ind distribution of articles of food or drink (other than 
[hese acts mav be cited as, “The Sale of Food and drugs or water) intended for sale for human consumption, 
Drugs Acts, 1875 to 1907.” nd, without prejudice to the generosity of the powers so 
Ground food. as distinguished from adulterated food, is nferred, the regulation may (a) provide for the examin- 


(b) 
dealt the 
Act of Parliament dealing 


samples of any such articles; 


matter to de 


ation and taking of 


ipply, as respects any with by 


regulation, any provision in any 
with the like matters, with the necessary modifications and 
vide for the f 


adaptations; (c) pr changes 


red to be 


recovery Of any 


for the 


iuthor made by the regulations purposes 
of the regulations or any services performed thereunder. 
lhe foregoing, broadly speaking, covers the scope of the 
existing Food and Drugs Acts in Great Britain, including 
the possibilities of enlargement on account of the statutory 
» Departmental bodies to make regula- 


authority given t 


tions, which, if made, can materially enlarge the scope of 
the Acts. 


I will now pass on to the classes of offences which are 


created by these Acts, which, when the possibilities of such 


enlargements are considered, may become fairly exhaustive. 
advisable to take these offences in 
The follow- 
ing, then, are the types of offences which may be committed 
under the Sale of Food and Drugs Acts, 1875-1907, of Great 
sritain. 


It will, perhaps, be 
their proper order, chronologically as enacted. 
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ng, coloring, staining o1 (wilfully) any false warranty to any article of food or a 





person to do the same) of any drug, or the wilfully giving a false label with such articl 


wit al ingredient, so as to render the (11) The im tat t exhausted tea or tea mi 

















































which I had the honor to represent our Association and taxation seem lighter when we learn that the 40,000 rural 
to which I will refer farther on routes in operation are equipped for 200-pound loads, but 
because of restrictive laws carry on an average but 25 
FOREIGNERS GRANTED, AMERICANS DENIED CERTAIN LOW RATES . alt . ciate age but <. 
pounds going out and two pounds coming in, and cost us 
over $35,000,000 a vear. Or when we are told by ex-Post 


In the meantime while our government has not extended master General Meyer (letter addressed 2-6-08 to John 


FOREIGNERS ALSO GIVEN WEIGHT PRIVILEGES; PROHIBITED US 


to us the low rates and the liberal conditions of such a M. Stahl) “even at the rate proposed it would require only 





l uxed 
food injurious to health, with intent that the same with other substances 
old in that state (12) For any dealer in margarine not to mark the cases 
The a 1 irticle \ (1 containing the s nl prescribe manner, or tor 
: ' persons selling margarine without the package being 
‘ mixins ring, staining or powdering : : 
indled and the wrapper being correspondingly marke« 
ving at the , same) of 9 2 : 
(19) ihe tailu argarine iny m yal 
ingre ff ec rio t ; 
eved Dy ymubhi 
1 1 I t \ ‘ l 
14 he lure ) 1 I I i! tories, et f 
15) ry f rtai f food unl 
j ( ) | desc ( 1 S 
es I ( | f le 
t ‘ I 1 ital I 
1f) ‘ 
s (17 | W ro ’ 
| 
I t t | , 
. ere 
s 19 1 \cts 
) " or 
> 7 Wate 
) . . 
\ ) ( ) 
\ | ¢ . 
And the Hearings Held April, 1910, Before the Committee on the Post Office 
and Post Roads, House of Representatives. 
‘ t litt t ex 
. { | th 1 t 
\pri st t I ¢ I 
, 4} ¢ ' < < 
t egis Q rr 1 the npeti ¢ t package eigh ‘ 
oT t least e ti I siste S 1] S ar 1 t O in [| | States 
I t “ the S express servi e tl ing { igl ver four pounds 
i Post Of S | ed Stat Ss pr Even 3 
| g ne Ss S 1 ts tt ray s i t g t t ot adress nk yf 
en characte ( g wn Post Of is it nless more postage 
[he reasons they give for desiring our country t Y n it is paid if it is mailed at an American Post Office } 
til to be the only important country in the world wit than is required if it is mailed at a foreign Post Office 
serviceable Parcels Post seem so absurd that it ap In other words, it costs 64 cents to send such a package 
rs needless to say anything more on the other sid hetween Post Offices in this country, even though it be only 
inything further is required to show the imperative i mile, but it can be sent from London and other foreign 
ssity for such a service under the control of our Postal ities here and to the same address for 48 cents 
Department, it may be found by reading the printed testi Reconciliation to such conditions is not promoted by 
f those who appeared in opposition to the Parcels seeing, as we do, vehicles delivering mail packages in our 
Post at the hearing before the Committee on the Post ‘itv streets bearing such an inscription as “Parcel Agency i 
| Q J 
Office and Post Roads, held at Washington last April, at for the Imperial German Mail.’ Nor do the burdens of 






























iree packages of the maximum weight to be taken out 


ach trip over these rural routes in order to wipe out the 


eficit ($17,000,000) of the postal service.” It is reason 
ble to assume that our government will not much longer 


leny us at least the mail privileges they have extended 


o foreigne seems the net income of 


rs, especially since it 


he Post Office Department would be increased thereby. 





Mr. C. S. Barrett, president of the Farmers’ Union, can 
assed the members of Congress and found that a majority 
id tl ( in favor of the side at the hearing of thos« 
oO} ded for a satisfactory Par s Post. Still, we got 
ex s Post legislati 
Hi ESS ( PAN Oo I I t OR I I 
\ I \NT RATES FOR R SERVIC VASTEFI 
, 
\bs Parcels Pos bles railroa¢ 
nies eh subsidiar 1 S r res n 
nies, to « te | mpeti nd pt t all regula 
{ ( rt tt S rt il t escapt nm 
pliat 1 the W ‘ Oo ¢ ced ag st 
ranches { 1 S tatio1 the s¢ ral 
State te ( 1 ( mssio! 
S t the ties t se Express ( 
nics I I ) t s I ONIZe™ t 
{ ( t ‘ ( ( 1 cel p fit 
( mp ) oC eX 
4 : f t s columr s of 1 
\ to tai Q sel ut I 
t | t I S 
' P P , ‘ no us 4 
pment ( ree ( ssi 
hat th rdness i pting 
< t bh 5 ( ses t 
essary ¢ S s tl I neeting by 
Q 1 < S ¢ ly b t tes 
7 _ Tl ai 
, 
V. P. Dickins f the | t x 
3 [ I \ } » » Vi t pub! 
( penditures of t Burlington traff 
rt tor inting and statio in the fiscal 1910 
$??? 000 \ssuming that thev are ty 1 for all the 
railways e United States st of printing I 
tariffe under presen ethods is $6,000,000 to $10 
000,000 In modern transportat nethods, as, for 


stance, those in vogue in Germany, this expense is so trifl 


ing as be scarcely worth considering. Freights move 
in Germany on a uniform tariff based entirely upon bulk 
veight and distance, discrimination is impossible and any 


referring to the table, the 


ship, kn 


shipper can learn in a moment by 


exact freight charge to any point and can wing 


that his competitors must pay the same price for the sam« 
the 


rates. He is 


States the shipper cannot know all 
affect 


understood tables, 


United 
published or 


In the 


tariffs that are how they 


supplied with a few easily but it is not 


within human possibility for him to even read, to say noth 
ing of comprehending, the millions that are filed with the 
Commission every year and how they affect the cost of 
the transportation he buys. 

So it extraordinary printing expense of 


seems this 


millions, whatever its purpose may be, operates to keep the 
average shipper ignorant about rates. Ignorance is always 


dangerous and particularly so in transportation matters. 
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Harrington Emerson, the expert, testified at the hearing 
before the Interstate Commerce Commission at Washington 
last November, that $300,000,000 annually in railroad oper- 
ating expenses in this country would be saved if the rail- 
roads adopted better business methods of management. 

lo save for the consumers that enormous sum no better 
beginning can be made than for the government to establish 
a satisfactory Parcels Post and adopt scientific business 
methods in its management. 

Chat the that 


and control the express companies, and that their sepa- 


interests control our railroads also own 
rate incorporation is merely a device to cover extortion 
and discriminations by complex contract relations, is indi- 
cated by senate document 278, pages 53, 54 and 55: 


‘Stock held by railways in express companies. .$20,668,000 
Railway securities held by express companies. 34,542,950 


Holdings of express companies in the stock of 
xpress companies 11,618,125 
lotal intercorporate ownership express 


companies, June 30th, 1906. $66,829,075” 


EXPRESS 
POSTAL 


ANY RATES CAUSE LOSS TO SHIPPERS. 


PRES COMI 


MM NY METHODS CAUSE LOSS TO THE 


DEPARTMENT 


he peculiar, graduated, rate for smaller 


increasing 
veight parcels is absolutely prohibitive for express trans- 


portation except at an actual loss 


business. Most express shipments are in smali 


for a considerable pro- 


parcels: t , therefore, pay the higher scale. This in- 
reased rate is exacted for both terminal and haulage 
e! is as high as 37% times the first-class freight 


express companies take from the Post Office Depart- 

ment the profitable business and pocket millions of profits, 

ive the unprofitable for the Post Office Department. 

ry rofits from a Parcels Post would stop the Post Office 

de nd give us a one-cent letter rate. The annual sur- 

plus of the British Post Office Department about equals 

ur annual postal deficit ‘he British have a serviceable 
Parcels P 

The met the mail service have a record of one error 


in 18,000 pieces handled. Compare that with your experi- 


1 


the express companies 


COMPANIES DOING AN ILLEGAL BUSINESS. 


Section 3892 of the Revised Statutes of. the United States 

language: “No person shall establish any private 
express for the conveyance of letters or PACKETS, or in 
any other manner cause or provide for the conveyance of 


uses this 


the same by regular trips or by stated periods, over any 
post route which is or may be established by law, or from 
town or place between which the mail is regu- 


etc. Sec- 


any city, 
larly carried; and every person so offending,” 
tion 3985 provides penalties against the owner, driver, con- 
ductor. “or any other person having charge of any stage 
railway mistaking this 
It is unlawful to carry any letter or packet 
which is mailable. Letters are mailable, as also are packets 
weighing four pounds or less and, therefore, are covered 
by the statute. It is plain that much of the business of 
the great express companies is contrary to law. If the 
penalties mentioned in the statutes were inflicted, every 
driver of an express wagon, every local agent, every mes- 
senger engaged in express service, every conductor of a 


coach, car,” etc. There is no 


language. 


train would be liable. 
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The above law was referred to at the hearing. It wus 
explained by those there opposing the Parcels Post that 
the express companies were permitted to carry mailabk 
merchandise on a ruling of the Post Office Department that 


1 Ithonoa 
letters, alt ugh 


ed packets to mean only a bundle of 
iw specifically mentions letters as well as packets 
the petition addressed to the Interstate Commerc 
Commission of July 27, 1910, representing 124 mercantil 
ssociations and signed by John W. Griggs and Ber 
L. Fairchild as counsel, is found this language, ‘The 
press business as it has developed in the United St 
has been, and is now, conducted on a basis of char 
reasonable and unjust to a degree that amounts t 
tion, flagrant and continuous * * * the body 
in its entirety as imposed and now being charg 
press service is unjust and unreasonable, and 


of the act to regulate commerce February 4, 1887 


amended by the several acts amendatory ther: 
plemental thereto. * * 
“The net returns to the express companies have be« 
of all proportion to the service performed and the capita! 


invested by them, and each of them—a disproy 
enormous as to seem incredible but for indisputable « 
dence. * * *” 

These petitioners further charge, “that the indir 
method of handling express freight in the United St 
through the agency of separate and distinct express cot 
panies was adopted by the railroad companies 


public the unjust 


as a means of concealing from th« 
unreasonable excess of charges received by the railroad 
companies for express freight when compared to the rates 
of first-class freight.” 

Thus it is seen that if the express business was handled 
directly by the railroads as it is in England and elsewhere, 
much of this extortion and discrimination would be i 
possible. I will name a few of the examples of exp 
extortion mentioned in the above petition 


EXPRESS CHARGES ARE IN SOME CASES 25 TIMES AS MUCH AS 
IN OTHER CASES FOR THE SAME SERVICI 


Che compensation of the railroad company is approxi 
mately 50 per cent. of the gross receipts of the express 
company, and so unjust and unreasonable are the expres 
rates that even the 50 per cent. thus received by the rail 
road company affords the railroad company an excessi\ 
rate over the first-class freight rate. 

The subdivision of the weight hauled into numerous sep 
arate small parcels does not increase the cost of rail haul 
ing, but it is used as an excuse for enormously increasing 
the charge for the hauling, in some cases up to 3714 times 
the rate for first-class freight 

When the service is rendered to two companies each 
company receives pay for two terminal services, although 
each performs but one, and when the service is by more 
than two companies the intermediate companies receive 
the full charge based on two terminal services, although 
they give no terminal service whatever. 

The cost of terminal service is the same regardless of 
the length of haul, nevertheless the charge for terminal 
service is increased proportionately to the length of haul, 
making it 25 times more in some cases for the same serv 
ice. And so on. 


THE PARCELS POST NOT OPENLY OPPOSED BY THE BENEFICIARIES 
OF THE PRESENT METHODS. 


The opposition to the Parcels Post at the late con 
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gressional hearing was made by persons who appear 


in the name of the American Hardware Manufacturers’ A 
sociation, Illinois Retail Merchants’ Association, Natio 
Association of Retail ists, National Association R: 
tail Grocers, National Retail Hardware Association, N 


tional Federation 





Retail Implement & Vehicle Deale: 
Association, Wholesale Dry Goods’ Association, Pa 








Manufacturers’ Associatio1 f the United States 

[here was no direct opposition by the express c 
| 1¢cs the Parcels |} 

\s stat the lal of tl Post Commit 
H e ] WW. Weeks vage 145, Re 1 the 

oO ¢ ! before the committee that th ess 
p S pposing this proposition or \ 

n 

We re t S op] 
P< ft r i 
h SDIRECTI } ENFI S } PE If \ 

| SI 

Since the ers of tl e « reial sociat 
cal yt t por t ade e¢ I ‘aries OT tl 
pres Sic r . restrictive SVS ] t it las 
nono} he t S ion of n idise in pa 
ges of four pounds to twenty p ds, s e other reas 
for thei pp | Parcels Post t be found 
ind in t ( n¢ 1 t es S rent 
en at th earl is interesting 

| he 1 ect? » the v S t 2s t t 
would build up catalog | es t of retail 


In reply to questi 1 bers of ( eress 
( nmitte however, s tf their spe yections aj 
plied only to the Rural Free Delivery now firmly established 
and which nobody dream 

For example (the pag he printed 
report of the hearing) I f the N 


tional Retail Hardware 
Mr. S. R. Miles, of 
ciation, page 213 
Mr. J. G. Baker, President National Federation of Re 


tail Implements and Vehicle Dealers’ Association, pages 
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[he other objections advanced were also to conditions 


ilready in existence, some of which, at least, it would seem 
vould be less objectionable if we had a serviceable Parcels 
Post 


For instance, the mailing of catalogues by the catalogue 
houses That can be done now to the farmer's door for 


one-half cent an ounce, but even that low rate does not 





always get the business. I have seen the catalogues of 
Sears, Roebuck & Co. and the Chicago House Wrecking 
Company that were sent by each of these firms to the 
addressees who did not specify how he wished them sent 
They were received since the date of the hearing, both 
catalogues came by prepaid express 

Had we a Parcels Post competing with the express 
companies and reducing their extortionate charges, the ex- 
press companies would be less able to deprive the govern 
ment of that revenue by under-bidding the Post Office Ds 
partment rate on catalogues. 

The outside wrapper of the mail order catalogues above 


mentioned contained the following printed matter. That 
signed by C. E. Finch, General Agent, American Express, 
was rubber stamped. The first set is from Sears, Roebuck 


& Co.: 
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“PREPAID 
Notice to 


EXPRESS 


“EXPRESS AGENT: 


CHARGES If this book. Agents. 
PREPAID. which has been If not deliv- 
rdered by consignee is not delivered in ered in __ five 
15 DAYS, notify us immediately at the days Notify 
end of that time, stating consignee’s Shippers. 
name and Postoffice address. Giving rea- 
sons. 


Give reason for non-delivery. 
Catalogues 


Do not return book to us. We will 
° . ‘ ° must receive 
send reconsigning instructions. 
ae : same attention 
Prompt delivery is important and will 4, Merchan 
save tracing through Chicago office diese 
C. E. FINCH. 
p25 HOMAN AVE., CHICAGO, ILL. General 
Agent, 
SECTION D MATTER, VALUE Chicago. 
piceicicsinwta de 3 SEPT. 22.” 
UNDER $10.00. 
If this pack 
“NOTICE TO EX- age is not de “NOTICE TO 
PRESS AGENT. livered in ten CONSIGNEE. 
days notify us Pay no mon- 


immediately stating Name and P. O. Ad 
dress and hold same for disposition. Do 


this Wait 


ey on this pack- 
all 
charges 


age, as ex- 
not return book to us. our press 


instructions. have been fully 


1415 W. THIRTY-FIFTH ST., prepaid to des- 
CHICAGO. tination and is 

—~ , PTA — ae J bi to be delivered 
CONTENTS CATALOGUE, VALUE to you free of 


LESS THAN $10.00. all cost.” 
“PREPAID 

Notice to Agents 

If not delivered in five 

Days Notify Shippers, 
Giving Reasons. 

Catalogues must receive 

the same attention as 


Merchandise. 
C. E. FINCH, 


GENERAL AGENT, CHICAGO.” 


Amongst other advertisements the following was printed 
on one of the wrappers: 
Lot No. 901 Yellow—Pine ceiling: 


“NEW LUMBER. Matched and = beaded; Standard 
Lengths; Bright; Kiln Dried. No. 
2 Grace SER, POG TO, nhc veciencvnccessaneses $13.50 


THIS IS ONLY ONE ITEM out of our 20,000,000 ft. 
of building Lumber. Our central Merchandise Catalogue 
lists a thousand other equally good bargains from the low- 
est grade Sheating Lumber to highest quality Hardwood 
Flooring.” 

Can any member of our Association buy that grade of 
lumber at that price in his local market, even in lumber 
districts ? . 

Retailers in a line of trade that is subject to the condi- 
tions above indicated it would seem to be are victims of 
their supply houses or of the transportation companies or 
of both. Should they not seek relief from such discrim- 
ination, rather than to aid their despoilers in an attack on 
a Parcels Post that exists only in the hopes of its friends 
and in the imagination of its foes? 
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CATALOGUE HOUSES DON’T NEED THE PARCELS AND 


POST, 


OPPOSE IT. 

At the congressional hearing so much was said by the 
opponents of the Parcels Post about the catalogue houses, 
how they were behind the Parcels Post, that it was for 
their sole benefit, etc., etc, that I went to Chicago and 
succeeded in getting an interview with Mr. Julius Rosen- 
He declined 
He said they were very well 


wald, the president of Sears, Roebuck & Co. 
to support the Parcels Post. 
satisfied with conditions as they are under which they had 
built up their immense business, which was done entirely 


He 


explained that only an insignificant amount of their sales 


by catalogue and without salesman or commission. 


went by mail, that what did was unprofitable, as it cost 
as much to make ready and handle such little sales as 
larger freight shipments, jewelry being the only excep- 
tion, and even for that they advised express. 

He intimated that the high cost by mail, the excessive 
express rates and the minimum freight charge, possessed 
an importance to them that I would probably understand 
if I consulted their circulars and catalogue. I took the 
literature suggested home with me. The following quo- 
tations are part of the printing matter found on pages 12? 
and 13 of Sears, Roebuck & Company’s Catalogue No 
121. 


play type used in catalogue: 


Display type is used exactly as and where I find dis- 


“On all orders to be shipped by 

SHIPMENTS mail require the full 
of cash with the order, together 

If you want 


“MAIL we amount 


with sufficient money extra to pay postage. 
goods shipped by insured mail, enclose insurance fee. If 
you want the package shipped by registered mail, enclose 
registration fee.” 

“SECTION 4. WATCHES, JEWELRY AND 
OTHER VALUABLE MERCHANDISE of light weight 
make profitable mail shipments and if you are not order- 
ing other goods at the same time, it is most economical 
to have such goods sent by mail. DO NOT ORDER 
SHIPPED BY MAIL ARTICLES OF SMALL VALUE 
AND CONSIDERABLE WEIGHT, as the postage in 


many cases would be more than the value of the goods.” 


“SHIPPING GOODS BY EX- 
SHIPMENTS PRESS IS AN ABSOLUTELY 
: iis i SAFE METHOD OF TRANS- 
PORTATION SHIPMENTS and is good, quick serv- 
It is, as a rule, the most profitable method of shipping 
goods weighing less than 20 pounds.” 


“EXPRESS 


ice. 


“Freight is the preferable meth- 
od of shipment for all heavy, 
bulky merchandise, such as agri- 
cultural implements, household goods, furniture, groceries, 
hardware, etc.” 

“WHEN A SHIPMENT WEIGHS MORE THAN 100 
POUNDS, the railroad companies charge only for the 
actual number of pounds at the regular rate per 100 
pounds. For instance, if the rate per 100 pounds to your 
town should be 40 cents, a box weighing 125 pounds would 
cost 50 cents freight charges. Freight charges amount to 
very little on any kind of a shipment in comparison with 
the saving you make on our extremely low prices, but it 
is well to keep the freight rates in mind. when ordering, 
because RAILROAD COMPANIES USUALLY 
CHARGE NO MORE FOR CARRYING 100 POUNDS 


“FREIGHT 
SHIPMENTS. 















THAN THEY DO FOR 20 POUNDS, so that in case you 
only have a small order and want it to come by freight, 
you could have some friend buy goods at the same time, 
send his order with yours and have both orders shipped 
i name by freight, and if both orders weighed less 
100 pounds they would cost no more than either one 

he shipments would if it were shipped separately.” 


“Railroad companies, as a rule, 

“CLUB ORDERS. charge as much for carrying 20 

pounds of freight in one ship 

ment, as they would for 100 pounds. Consequently, it is 

a good plan, if you only have a small sized order which 
you wish shipped, to ask some riends or neighb 

join, or club in with you and make up an order and have 

them all sent in to us and shipped out together to one 


person, who can give each member of the party his proper 


share of the goods. By doing this, you see, you could 
have four or five 20 or 25-pound shipments go for exactly 
the same freight rates as one shipment of 20 pounds.” 


“WE GUARANTEE EVERY- 
“SAFE DELIVERY THING WE SHIP YOU TO 
GUARANTEED REACH YOU IN PERFECI 
CONDITION. 


“If you ever receive any package from us in a damaged 

ndition, have your freight agent or your express agent 
make a notation of the damage on the face of the receipt 
he gives you when you pay the charges, and send this re- 
ceipt to us, telling us just what is the matter and we will 
make it right. In case of express shipments the express 
agent wiil give you a receipt on request.” 


“NO MATTER HOW FAR AWAY you may live, we 
can still save you money on your purchases. DISTANCE 


IS NO DRAWBACK. Remember, your local dealer must 


pay the exact same rate of freight that you pay on the 





goods and this cost of freight he must add to the cost of 
the goods when he figures his selling price. But our 
prices on practically everything are so much lower than 
the same quality of goods can be had from smaller con- 
cerns that, after you pay transportation charges, even 


to very distant points, we can save you money.” 


eS fi atenaie READ ABOUT MINIMUM 
“HOW TO SAVE — EREIGHT CHARGES ON THIS 
MONEY. ON PAGE In making up an order 
acaema ain — g ul ’ 
FREIGHT CHARGES let it include all your needs in 
wearing apparel, groceries, hardware, dry. goods and the 
like so that you will be sure to have a freight shipment 
of at least 100 pounds, as the freight charges on such a 
shipment are, as a rule, no more than on a shipment 
weighing 20 to 50 pounds. IN THIS WAY YOU MAKE 
THE MOST OF EVERY SAVING WE MAKE FOR 
YOU.” 

“MEANING OF MINIMUM FREIGHT CHARGE. 
Railroads have what is called a “Minimum Freight 
Charge,” meaning the lowest amount of money for which 
they will haul a shipment, no matter how little it weights. 
In the second column of tables, on page 13 to 16 we quote 
the minimum freight charge or give the number of the 
rule by wi you can figure it. BELOW we explain 
each rule. 

“RULE 1. THE MINIMUM CHARGE is same as for 
100 pounds at the class to which the article belongs, but 
not less than 50 cents 

“RULE 2. THE MINIMUM CHARGE is same as for 
100 pounds at the class to which the article belongs. 
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“RULE 3. THE MINIMUM CHARGE is same as i 
100 ‘pounds at the class to which the article belongs, b 
not less than 75 cents.” 

You will notice shipments by mail are not recommend 
money extra for postage must be enclosed with the orde: 
also for insurance or registration. A guarantee of saf 
delivery is mentioned in connection with freight and ex 
press shipments only. 

They state in double-faced type that “Shipping goods b 
express is absolutely safe,—is good, quick service and mo 
profitable in weights of less than 20 pounds.” All thei 
emphasis, however, is on 100-pound bulk freight ship 
ments. They say, “freight charges amount to very littl 
on any kind of shipments in comparison to the saving mad 
because of our extremely low prices, but it is well to kee] 
the rates in mind when ordering because (this is double 
face type) RAILROAD COMPANIES USUALLY 
CHARGE NO MORE FOR CARRYING 100 POUNDS 
THAN THEY DO FOR 20 POUNDS, so,” 


mn to tell the customer how to get his friends to order 


and they go 


also until there is 100 pounds to ship, when it will cost 
no more than his 20 pounds They go into this subject 
in another place on same page under a heading “CLUB 
ORDERS” in big black display type and thus “ship 4 or 5 
orders at the price of one.” “To one person who cat 
give to each member of the party his proper share of th 
] 
goods 
THE CATALOGUE HOUSE UNKNOWN IN COUNTRIES THAT HAVI 
A PARCI ) 
Thus it is seen that because we have no Parcels Post 


or other system for shipping merchandise in weights of 
from 4 pounds to 20 pounds except at prohibitive rate, the 
great catalogue houses secure without cost to themselves 
these salesmen, by the thousand, to push their goods. The 


being satisfied to do so and take their pay out of 


Saiesmen I 
the profit on the bulk 100-pound shipment. 

Evidence that catalogue houses do not want, or need 
and do oppose, the Parcels Post was not lacking at the 
hearing 

For example: Marcus M. Marks, of the Merchants’ 
Association of New York, after stating that the “Mer- 
chants’ Association is not in favor of a general Parcels 
Post and has frequently placed itself in opposition thereto 
(page 15, Report), he quoted one of the large Chicago 
catalogue houses as in opposition and for this reason, “the 
result would be that instead of shipping goods in large 
bulk it would tend to create a demand for small shipments, 
which would increase his expense of doing business” 
(Report, page 16). Marshall, Field & Co., one of the larg- 
est concerns in this country, were referred to (page 270, 
Report) by both J. G. Baker, president National Federa- 
tion of Retail Implements, etc., and H. L. McNamary, of 
the Hardware Dealers’ Association, as opposed to the 
Parcels Post, and the following is found on page 53 of 
the Report as part of the testimony of John M. Stahl: 

“In his official reports the Postmaster-General of both 
Australia and New Zealand rather frequently emphasizes 
that for years a thoroughly modern colonial, intercolonial 
and foreign parcel post has been enjoyed by the people 
of these colonies, even in the most remote districts to 
which the mail service penetrates. Notwithstanding this, 
in all of the many publications on Australia and New Zea- 
land, or by the officials of those colonies, there is not a 
sentence, so far as I have been able to discover, to the 
effect that the local merchants of these colonies have been 
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in 


the least injured in their business by catalogue houses. 


In fact, as the catalogue house is unknown in those coun- 


t 


tries which have a modern parcel post and has been suc- 
ssful in this country, it would appear that instead of 
modern parcel post favoring catalogue houses the very 
pposite is the case.” 

All the the 


ostly retailers in heavy-weight goods, were very insis- 


opponents of Parcel Post at the hearing, 
nt to impress upon the minds of the Committee the great 
jury that is being done their business by the big cata- 
»gue houses, who they claimed are underselling them and 
re doing a very large and increasing percentage of the 
usiness that belongs to and should go to the retail dealer. 
But it to 


ss Of trade which has occurred while 


is correct charge to the Parcels Post this great 


we have no Parcels 


) 
| 


Post and that has been brought about by conditions that 


in claim no assistance from a Parcels Post? Is it 
reasonable to say that a Parcels Post would produce such 
conditions when no such conditions do exist as above 
oted where the Parcels Post has been in operation for 


many years? 


\ WITNESS WHO WANTS TO PROTECT THE PEOPLE AGAINST 
FRAUD, ILLUMINATES THE SUBJECT. 

\ very militant opponent to the Parcels Post and on 
who claims to be an expert in such matters and who, by 
the way, is opposed to the Parcels Post because he wants 
to protect the people from “the fraudulent practices of the 
large department stores” (page 200, Report), also ad- 
mitted under the questioning of the Committee that “the 
Parcels Post has never developed in Germany the mail 
order house and the department store idea that has de 
veloped in this country” (page 199, Report). This gentle- 
man is Mr. S. R. Miles, Mason City, Iowa, ex-president of 
the Iowa Retail Hardware Dealers’ Association. Mr. 
Miles after all, may have hit upon the real cause for the 
great loss of trade that he and his associates have suf- 
fered and that the catalogue houses, he claims, have taken 


away from them when he farther says (pages 201-202, Re- 
port) : 

“IT want to make this statement, so far as the retail mer 
chants and the mail order houses are concerned. The mail 
} 


houses are not near the bugaboo to the retail mer 
If I may be 


making a little 


order 
chants that you may have been led to believe 
pardoned for going back a little bit and for 
the 
have been fighting for years to be 


explanation of my statement, retail organizations 


placed upon an equal 


price basis in the purchase of their supplies with any other 


retailer—and the mail order houses are simply retailers. 
The total amount of business transacted by what are 


I do not include the de- 
partment stores, but the mail order houses proper—is less 
than 10 per cent. of the total volume of the whole mer- 
We are not 
The 
quarrel we have had—and we are having it corrected, so 


termed mail order houses proper 


chandise business transacted in this country. 
quarreling about the amount of business they do. 


far as the hardware people are concerned, which I could 
demonstrate to you—is that we have been discriminated 
against in the fact that the people who market less than 
10 per cent. of the goods, and many, many, times only one 
or two per cent., have been placed in a position to dictate 
the price at which 90 or 95 or 98 per cent. must sell their 
goods. 

We have protested against that, and have asked to be 
placed in a position where we could sell to the people in 
our communities every dollar’s worth of goods that they 
want to buy on an equal price basis with any store in the 
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country. If we could place our goods on our shelves at 
the same price at which they are placed on the shelves 
of the mail order houses, we could put the mail order 
houses out of business in five years. 

Mr. Small: Why do the mail order houses sell at a lower 
price? 

Mr. Miles: 
a lower price. 


Simply because they have been able to buy at 

They sell well-known goods, articles that 
are known to everybody, like the Winchester gun, the 
Disston articles that known to 
everybody. It is their practice to sell those goods at an 
extremely low price. They sell them many times, as we 
have found out by investigation, at actual cost, and some- 


saw, and those are well 


times at less than cost, for the purpose of convincing the 
consumers. They have made the statement in the catalogue 
that they were doing that, and that they were selling him 
every article on the same price basis at which they were 
selling him those articles that I have named. 

Mr. Small: 


a double purpose 


Then you would oppose the Parcels Post for 
for the purpose of protecting the 
sumer, and for the further purpose of constraining him 


con- 
to confine his trade, or the bulk of his trade, to the home 
merchant? 
Mr. Miles: 
that at 
merchant in a position where it would not be necessary for 


Not constraining him; no, sir; not with 


idea all, but with the idea of placing the local 


the consumer so far as the price was concerned, to look 


to the mail order house for his supplies, or to any outside 
source, 

Mr. Small: In other words, SO THAT THE RETATL 
HOUSE COULD FIX THE PRICES REGARDLESS 
OF THE PRICES AT WHICH THE MAIL ORDER 
HOUSES SOLD. Is that right? 

Mr. Miles: To fix their prices? 

Mr. Small: Without competition from the mail order 

Mr. Miles: YES, SIR.” 

DICTATION, DISCRIMINATION, COMBINATION, BUT NO PARCELS 
POST. 

Mr. Miles is typical of the opponents of the Parcels 

Post that addressed the Committee at the hearing—ex- 


Mr. W. S. Richardson—retail dealers in heavy 


cepting 
weight merchandise who “have been discriminated against.” 
Some one or some combination, according to Mr. Miles, 
“dictates the prices” at which they must buy, and the dic- 
tated price is a “higher price” than is paid for the goods 
to the consumer through the catalogue house. 
Hence, the catalogue house gets the business. Mr. Miles 
says “his organization (and he thinks it is true of other 
fighting for years to be 
placed upon an equal price basis” and that if they were 
not discriminated against they would “put the mail order 
houses out of business in five years.” If Mr. Miles’ diag- 
nosis of the case is correct the proper remedy would seem 
to be to file a complaint under the Sherman anti-trust law. 
The Committee on Post Offices and Post Roads has no 
jurisdiction in such matters. 

Mr. Miles in the course of his testimony admitted that 
reducing the fourth class (merchandise) postage rate would 
be a good club to force a reduction from the express com- 
panies (page 206, Report) and that if a Parcels Post were 
established it would increase the facilities for the move- 
ment of parcels (page 216, Report), but insisted that the 
people did not have the right and ought not to have the 


(Concluded on page 280.) 


that go 


retail organizations) has been 
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We are in receipt of the 


18-20 Platt Street 
New York, January 9th, 1911. 
I beg leave to announce that the business heretofore 
carried on by the undersigned has been incorporated 
and will be continued under the name Antoine Chiris 
Company. 
Appreciating your kind consideration, 
I remain yours truly, 
Antoine Chiris. 
Antoine Chiris Company. 
C. G, Euler, President 
B. T. Bush, Vice President 
Marshall Field & Co., 
fame manufacturing department, and have 


Chicago, have established a per 
services of Mr. F. J. M. Miles in the capacity of perfumer 
and laboratory superintendent. 

Mr. Abraham Brayshaw, president and founder of the 
Mexican Amole Soap Co., Peoria, Ill., died in Oakland, 
Cal., on December 26, 1910 

Mr. George V. Gross, sole 
United States and 
Grasse, and Nicolas Reggio, Marseille, has informed us 


American agent for the 
Canada for Bernard-Escoffier Fils, 
that he is now established in new quarters at 25 Old Slip, 
New York City. 


“If we cannot have sidetrack facilities to allow us to 
transport our product and bring in supplies we shall have 
to move our plant from this city, and we now are arrang- 
ing to go to Kansas City if we have to leave Milwaukee.” 

This was the statement of Caleb Johnson, president of 
the B. J. 
city council committee. 


Johnson Soap Company, in appearing before a 
The administration takes the po 
sition that no alley or street can be used for private pur- 
poses, and the committee before which the ordinance was 
heard will report against the request. 
produces nearly one million dollars’ worth of soap an- 
nually. It has a capital of half a million dollars and em- 


ploys 300 men. 


The soap company 


Albert A. Hayden, a retired soap manufacturer, died on 
January 18, at his home, 2054 E. 85th street, Brooklyn, N. 
Y., at the age of 74 years. He is survived by a widow and 
two daughters. 

It is reported that the Comfort Soap Co., Winnipeg, 
Man., Can., has bought out the Royal Crown Soap Co., 
which has plants in Winnipeg, Calgary, and Vancouver. 

A small fire occurred on January 17, in the glycerine 
department of the M. Werk Soap Co., Cincinnati, Ohio. 

A Cincinnati paper reports that the Procter & Gamble 
Co. will shortly engage in the manufacture of high-grade 
toilet soaps. 





following card from Antoine 


engaged the 


The annual meeting of the stockholders of the Rvan 


Soap Company, Cincinnati, O., was held on January 24 
Directors and officers re elected. The report of 
Joseph Ryan, the 


business i 


’ 


and the 


president, shows the company’s gross 


creased nearly 25 per cent. last year, and 
says the cutlook for business this year ig excellent. The 
Directors declared a 5 per cent. annual dividend on the 
preferred stock and a distribution of 6 per cent. on thi 
common shares. The remainder of the earnings were put 
to surplus account 


Mr. William Polatsik, 68 Wall street, New York. 
whose photo we present herewith, is American agent for 
Oscar Wender & Co., Dres 
den, Germany. He is a 
graduate in chemistry of 
the university at Budapest, 
1884, and for 9 
years after coming to this 


Hungary, 
country was vice-president 
of the 
Varnish Co. He is a 


Franco-American 


specialist in chemical pro- 
cesses, and has done inter- 
esting work in the solution 
of intricate chemical prob 
lems. 

Oscar Wender & Co. are 
manufacturers of essential 
oils, flower concretes, 
colors, soap 
We have just 
received from them several 


vegetable 





colors, ete. 


WM. POLATSIK. 


sample papers in parchment paper envelopes, perfumed with 
novelties in their “Oweco” Flower Oil line. 





The National Equipment Co., Springfield, Mass., adver- 
tise in this issue the Springfield Depositor. This is a 
machine that will justify its moderate cost in any factory 
having at least a fair output of preparations similar in con 
It will handle 
thick or thin material to be deposited into jars, cans, tubes, 


sistency to petroleum jelly, face creams, etc. 


etc. 

We have seen these machines under construction and at 
work, and the testimony of users indicates that they leave 
little to be desired. 


Colgate and Company have recently completed a_ big 
six-story building and moved their general offices and their 
clerical staff into it. Across the street and connected by 
a bridge is the big soap and perfume works, which extends 
from Hudson street along York to Green street, Jersey 
City. { 

When the new building was completed it was thought 
best by the heads of the company to organize a fire de- 
partment of their own, one of these first aid to the in- 
jured departments while awaiting the arrival of the local 
department. It was a good idea, and was acted upon at 
once. 
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The assistance of the Jersey City department was se- 
ured and the two captains of the down-town companies 
vere assigned to the task of drilling the men how to 
fight fire, and just what to do in times when quick action 
is necessary. 

First of ail, the firemen inspected the big plant. 
took notes as to where the most danger lay, and what 


They 


nethods would be best to quench fire should one start in 
that quarter. After their investigation they then started 
n to organize the various crews. 

Throughout the big plant of this concern all the latest in 
re extinguishing equipment has been installed. This was 
done long ago, but to handle these things and just what to 
lo was the necessary evil that had to be attended to. 

According to the plans laid out by the heads of the com- 
each floor 
They will know all that the Jersey City regulars 


pany, will have a well-drilled crew of fire 
fighters. 
know. They will be able to cope with the biggest blaze 
ind effect great service until the city department arrives. 


A committee appointed by the Business Men’s League, 
of Lambertville, N. 
Operative Franco-American Products Company, and en- 
deavoring to get it to locate a plant in that city to manu- 
facture toilet articles and 


J., has been negotiating with the Co- 


soaps. If satisfactory arrange- 
ments can be made the company will erect a three-story 
building, 50 by 150 feet, and will give employment to one 
hundred hands, and with a capital of not less than $50,- 
OOO 
the plant with a railroad siding, and a loan of $14,000 at 
+14 per cent. payable in not less than five (5) and not 


It will do this on condition that it is given a site for 


more than twenty (20) years. It promises to give as secur- 
ity, real estate, building and permanent equipment, valued 
at $25,000. 

The committee is prepared to go into details and does 
not expect to make any contract until it is satisfied that 
comply with the 
deposited $6,000 as a forfeit in case it fails. 


the company can promises and has 


asked from the Utah 

Soap Company, Salt Lake City, Utah, in an action filed 

Nellie 
death of 

December 26, alleged to be due to in- 


Damages in the sum of $1,000 are 


James, 


Theodore 


by Eliza Baer, guardian of Baer and Irene, 
Vida Baer for the 


which occurred on 


Agnes and Baer, 
juries received while in the employ of the defendant com- 
pany and in connection with which the company is charged 
with negligence. 

Simultaneously with the filing of this action, the answer 
f the company was filed in which it disclaims negligence, 
sets forth that all funeral expenses were met by the com- 
pany and agreeing to the entering of judgment against it 
in the sum asked, 


Harry Ray is installing machinery and making other 
preparations for starting a soap factory in the building 
he occupies on South Morgan avenue, Downs, Kans., and 
the business promises to become, in time, a profitable in 
stitution. The installation of the machinery was made 
ifter several weeks of experiments with a cleaning material 
recently discovered by Mr. Ray, and the result of the ex- 
periments have been highly satisfactory. 

The base of the soap is a volcanic ash, and Mr. Ray 
and the men who are associated with him in the enter- 
prise, have secured an unlimited quantity of it. With the 


machinery they are putting in at this time they will be 


THE AMERICAN PERFUMER 


able to manufacture among other articles, a toilet soap, 
a heavier soap for workers in greasy machinery, a silver 
polish, a metal polish and a laundry soap. 


Among our new advertisers in this issue is The Hilton 
Lithographing Co. of Chicago, who for some years have 
been giving considerable attention to perfume labels, soap 
wraps, box wraps, etc. 

The business was founded some twenty-five years ago 
by the late W. K. Hilton, and active management is now 
in the hands of E. D. Bamberger, treasurer of the com- 
pany. 

They are well equipped to originate attractive designs for 
this line of work, and to execute it in a way that should 
win the approval of the trade. 





Mr. Willard Ohliger was elected director of Frederick 
Stearns & Co., Detroit, Mich., on January 25. His rise in 
business has been rapid, and those that know him pre- 
dict an interesting future. 

After graduating from the Philadelphia College of 
Pharmacy in 1898, he entered the University of Pennsyl- 
vania, taking a special course in chemistry and medicine, 
which he completed in 1900. He then entered the scien- 
tific department of Parke, Davis & Co., Detroit, leaving 
there at the end of one year to go with Frederick Stearns 
& Co. as experimental chemist. 

About four years ago he was appointed Director of 
Manufacturing, and on January 1 of this year he was ad- 
vanced to Superintendent of Production. 


The Alderman-Fairchild Co., Rochester, N. Y., whose 
advertisement appears in this issue, established in 
1900 by Messrs. H. O. Alderman and E, E. Fairchild. Both 
The com- 
pany has been making high-grade fancy boxes; but in 
order to be able to furnish to perfumers and soap makers 


was 


of these gentlemen are experienced box makers. 


a complete package, they have recently installed a well- 
equipped lithographing department. A good view of their 
plant is given in the advertisement, the photo on the left 
being that of the store house, and that on the right the 
building in which the box making and lithograph depart- 
ments are located. In this building they occupy an entire 
floor. 

It is the intention of the Alderman-Fairchild Co. to 
specialize, to a considerable degree, to perfume and soap 
work, and they are therefore soliciting inquiries for labels, 
box wraps, soap labels, fine gold embossed work, etc. 

Mr. Ben Elson, of Elson & Brewer, 20 Gold street, New 
York, sailed on January 26, on the La Bretagne. He has 
gone to arrange for new accounts for staple and special 


products. 


Mr. Theodore Ricksecker, of the Theo. Ricksecker Co., 
74 Reade street, New York, is having some interesting ex- 
periences on his pleasure trip through Mexico. Shortly 
after leaving El Paso his train was held up by the insur- 
gents and that episode will provide him with abundant ma- 
terial for an interesting story. He will return through 
the Middle West about February 15. 





The Hewitt Bros. Soap Co., Dayton, O., has increased 
its capital stock from $50,000 to $80,000. Business ex- 
tensions are contemplated. 





J. W. Tuite, of Belvidere, LIl., has bought out the busi- 


ness interests of the late J. T. Wright at Janesville, Wis., 
ow in possession of the property, which includes 

factory, a store building, and other property 
In the advertisement of Eckelhofer Bros., Irvington, 


N. J., in this issue there appears a cut of their factory 


yuilding. This enterprising firm is making material prog 


ress in the manufacture of white-metal specialties, and the 


modernized equipment of their plant contributes in no 


small measure to this end 


lhe Arabol Mfg. Co. of New York, say in a recent circu 
lat We are specializers in adhesives, pastes, glues, gums 
sizings, starches and related products and are prepared 
to meet any particular condition in our field 

“Our Tinnol is made for use in tin, to make the labels 
stick and keep them in ¢g conditi free from rust 
pe For use tinfoi é ke ther sp¢ l prepar 
tion called Stan 


NEW INCORPORATIONS. 
Camden & Phila. Soap & Manufacturing Co., Camdet 
N. J.; manufacturing soap; c $500,000. Incorpora 


ors: P. W. Hirst, 





I 


R. S. Hirst, J. L. Garlwood, Camden 


Stanley Liquid Soap Co., Boston; soap; capit 


President, E. S. Backman, Malden; treasurer, A. N. Rob 


Nobler Soap Company, Rochester, N. Y., has been in 


[ 
corporated with a capital of $50,000 Che directors aré 
Charles A. Becker, Fred J. Dean, Robert J 


W. Hicks, Rochester, Eugene A. Wolff, 


Hicks, Dani 
Buffalo. 


Allison 
ré soap They begi 


P. Allison, 


Brothers, In Middletown, Conn., to manufac 
! with $6,000 [The in 


Andrew W. Badde and 


business 





rporat rs are 


Allison 


Grace K 


Carolina 
ee capital, $10,000 Che 


and treasurer; J 


Soap Manufacturing Company, Charleston, S 


Hepler, president 


officers are: J. 


Rubin, vice-president, and J. Bluestein, 
secretary 


Western Soaps, Limited, Macleod, Alta., Canada, has been 


re-organized and is now under new management. Che 
interest hitherto held by Mr. W. G. 


transferred to Mr. R. G 


Stedman has been 
MacDonnell, the president and 
manager of the Macleod Milling Company, Ltd., and under 

MacDonnell’s presidency and supervision it is intended 
t roceed extensively with the manufacture of laundry 
and toilet soaps, perfumes, toilet and barbers’ requisites 
The directorate is as follows: R. G. MacDonnell, 
Mack president; P. F. Kortright, Macleod, secretary- 
treasuré McDougall, Fernie, B. C.; J. Allan, Macleod, 
and H. J Macleod, manager. 


American 2 Soap Company, Chicago, III; 
$6,000 ; nufacturing and merchandising busi- 
ness; incorporators, Lee H. Wilson, Earl H. Tennyson and 


Arthur Aerts. 


capital, 
general 
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The Castle Lubricant Company, New York. Incorporated 


to manufacture.and deal in oils, shoe polishes, perfumes 


greases, etc.; capital, $25,000; incorporators, Max Schloss, 
Julius Loeb and Sol Bergfeld, Bronx. 


American Family Soap Company, Chicago, IIl.; capital, 
$25,000; incorporators, E. J 


and By @ 


Holloway, George Schroeder 
Costmann, 


CIRCULARS, PRICE LISTS, ETC., RECEIVED. 


\rtHUR Corton Co., Detroit, Micu.—Catalogue of 


pharmaceutical machinery and laboratory appliances. ‘This 
company is famed, and with good reason, for the class of 
machinery it produces. A glance at the catalogue reveals 
the following machinery and apparatus for the maker of 


ring extracts, essential oils, etc 


toilet preparations, flav: 


Page 78, Steam Jacket Still and Condenser 

Pages 79 and 80, Copper Steam Jacket Kettles 

Page 81, Percolat 

Pages 90 and 97, Collapsible Tube Filling and Closing 


Machines (hand and power driven) 


Chis catalogue is very well printed, the engravings being 


particularly good 
Hymes Bre New Yor! Wholesale Price List, Febru- 
r\ 19] ] Lhis company devotes considerable attention 


to Certified Pure Food Colors The sav “Each package of 





certified colors is fully labeled in accordance with the 
United f Agriculture under Food In- 
spectior and 77 
lr) remaining goods described and listed are essential 
oils, ethers, flavors, floral waters, olive oil, synthetics (Ver- 
ev) and sundries 


TeANCARD Fits & Co., CANNES, FRANCE 


New York, American Agents.) 


January, 1911. Four excellent illustrations show views of 


(Ungerer & Co., 


European price list for 
the factory and laboratory. 
MANHEIMER, NEw York.—A handsome brochure, 


9 in. x. 12 in., entitled “Vanilla Beans,” showing 12 views 
from the plantation to the bundle The titles of the cuts 
aré is follows “Plantation,” “Vine” (title missing), 
Fecundation” (3 views Che Plant in Flower,” “Gather- 
ing,” “Drving and Curing” (3 views), “Bundling and As- 
sorting views 


[he brochure carries very little advertising matter, and 
We understand that 


gathering this 


should be prized by every 


Mr. Manheimer has 


photos for at least ten years, 


recipient 
been collection of 
and his generosity in placing 
duplicates in the hands of vanilla bean users should bring 


him cordial thanks 








PURE FOOD AND DRUG NOTES. 


In this section will be found all matters of interest con- 
State official reports, newspaper 
items, etc., relating to perfumes, flavoring extracts, etc. 


tained in FEDERAL AND 




















FEDERAL. 
NOTICE OF JUDGMENT NO. 654, FOOD AND 
DRUGS ACT. 


Misbranding of Olive Oil. 

On or about November 3, 1909, Marchesini Brothers, 
New York, shipped from the State of New York to the 
State of Massachusetts a quantity of alleged olive oil 
contained in a can upon which was the following label: 
“Olio Per Insalata-Sopraffino Melillo Brand, Compound 
Olive Oil and Cotton Salad Oil. Serial No. 9663.” Sam- 
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ples from this shipment were procured and 


analyzed 
by the Bureau of Chemistry, United States Department 
of Agriculture, and as the findings of the analyst and 
report thereon indicated that the product was mis- 
branded in that the label aforesaid regarding contents 
of said can was false and misleading and intended to 
deceive and mislead the purchaser, because said label 
indicated that the contents of said can were pure olive 
oil, whereas in truth and in fact they consisted almost 
wholly of cottonseed oil; and in that said label indi 
cated the contents of said can to be a foreign product, 
to wit, a product of the Kingdom of Italy, whereas in 
truth and in fact the contents were in large part manu- 
factured in the United States of America. 

On April 14, 1910, the defendants entered a plea of 
guilty to the above information and the court imposed 
a fine of $100. James WILSON, 

Secretary of Agriculture 


NOTICE OF JUDGMENT NO. 659, FOOD AND 
DRUGS ACT. 


Adulteration and Misbranding of Vanilla Flavoring 
Extract. 


On or about December 13, 1909, the Semrad Chemical 
Company, a corporation of Chicago, IIl., sold and de- 
livered to Habicht, Braun & Co. at said city of Chicago, 
a quantity of a food product labeled “Hy-Grade Vanille- 
Ton,” “A pure vanilla and tonka bean powder especially 
adapted for bakers. Absolutely Pure. Absolutely free 
from alcohol. Absolutely free from all other flavoring 
matters. In full compliance with all pure food laws. 
Habicht, Braun, & Company, Chicago, New York.” 

At the time of such sale and delivery, the said Sem- 
rad Chemical Company delivered to said Habicht, 
Braun & Co. a guaranty in writing, reading as follows: 


Food Guaranty. 


The undersigned Semrad Chemical Company, of Chi- 


cago, State of Illinois, United States of America, does 
hereby warrant and guarantee unto Habicht, Braun & 
Company, having offices in Chicago, Illinois, and New 
York, N. Y., that any and all articles of food or drugs 


as defined by the 


Act of Congress approved June 30, 
1906, entitled “An 


Act for preventing the manufacture 
or transportation of adulterated or misbranded or pois- 
onous or deleterious foods, drugs, medicines, and 
liquors, and for regulating traffic therein, and for other 


purposes,” which the undersigned has sold since Octo- 

ber, 1, 1906, or shall at any time hereafter prepare, 
pret 

manufacture for, sell, or deliver to said Habicht, Braun 


& Company, will comply with all the provisions of said 
act of Congress, and are not and shall not be in any 
manner adulterated or misbranded within the meaning 
of said act. It is expressly understood that this shall 
be a continuing guaranty until notice of revocation be 
given in writing and notice of acceptance of the guar- 
anty is hereby waived. 

Dated at Chicago, the second day of January, 1907. 

SEMRAD CHEMICAL COMPANY, 
AUGUST SEMRAD, President. 

(Semrad Chemical Co., Corporate Seal, 1898). 

Thereafter, on or about December 15, 1909, the said 
Habicht, Braun & Co. shipped from the State of IIli- 
nois to the State of Texas one of the packages of the 
above-mentioned article of food, embraced in the de- 
livery to said company by the Semrad Chemical Com- 
pany on December 13, 1909, hereinbefore mentioned, 
wherefore and whereby said Semrad Chemical Com- 
pany, manufacturer, as hieseanid: by reason of the sale 
of the article aforesaid and the guaranty aforesaid, be- 
came amenable to any prosecution, fines and penalties 
which might, but for the guaranty aforesaid, attach in 
due course to said Habicht, Braun & Co. by reason of 
said shipment. Samples from this shipment were pro- 
cured and analyzed by the Bureau of Chemistry, United 
States Department of Agriculture. As the findings of 
the analyst and report made thereon indicated that the 
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product was adulterated in that a certain substance, to 
wit, artificial vanillin, had been substituted wholly or 
in part for vanilla and tonka bean powder; in that said 
vanillin had been mixed and packed with the product in 
a manner whereby its inferiority was concealed, and 
alleging that the product was misbranded in that it 
was an imitation of another article, to wit, pure vanilla 
and tonka bean powder; in that the package containing 
the article bore a statement regarding the ingredients 
and substances contained therein, which said statement 
was false and misleading because it purported to repre- 
sent that the said article of food was absolutely pure 
high-grade vanilla and tonka bean powder, whereas in 
truth and in fact said article of food contained vanillin, 
and a statement of such fact did not appear on the 
said label. 

On September 20, 1910, the defendant entered a plea 
f guilty to the above information and on September 
- 1910, the court, after hearing held, imposed a fine 
»f $100 and costs. 


NOTICE OF JUDGMENT NO. 660, FOOD AND 
DRUGS ACT. 


Adulteration and Misbranding of Lemon Flavoring. 

On or about January 11, 1910, the Allan B. Wrisley 
Company, a corporation, Chicago, IIl., shipped from the 
State of Illinois to the State of Maine a consignment 
of a food product labeled “Union Brand Compound 
Lemon Flavoring. A compound prepared from oil of 
lemon grass, citral and diluted alcohol.” Samples from 
this shipment were procured and analyzed by the Bu- 
reau of Chemistry, United States Department of Agri- 
culture. As the findings of the analyst and report made 
thereon showed that the product was adulterated in 
that a certain substance, to wit, an imitation lemon 
flavor, containing no oil of lemon, and containing a dye 
known as naphthol yellow S, had been substituted 
wholly or in part for the lemon extract, thereby reduc- 
ing, altering, and injuriously affecting its quality and 
strength; in that a certain substance, to wit, an imita- 
tion lemon flavor, containing no oil of lemon, and con- 
taining a dye known as naphthol yellow S had been sub- 
stituted in part for the article; in that the article was 
colored with naphthol yellow S in a manner whereby 
its inferiority was concealed; and alleging that the prod- 
uct was misbranded in that it was an imitation of an- 
other article, to wit, pure lemon extract; in that it was 
offered for sale under the distinctive name of another 
article, to wit, pure lemon extract, whereas in truth 
and fact, it was an imitation lemon flavor, containing 
no oil of lemon and containing a dye known as naphthol 
yellow eS an that the product was invoiced and sold as 
“lemon extract,” whereas it was not a lemon extract, 
but an imitation thereof, containing no oil of lemon, 
and containing a dye known as naphthol yellow S; in 
that the words “Compound Lemon Flavor” appeared 
on the labels of the bottles containing the article afore- 
said in conspicuous type, while the qualifying words 
“A Compound prepared from oil of lemon grass, citral, 
and diluted alcohol” appeared in smaller type, and were 
so inconspicuously placed upon the labels as to deceive 
and mislead the purchaser into the belief that the prod- 
uct in question was a genuine lemon flavoring when 
in truth and in fact it was an imitation lemon flavoring. 

On September 20, 1910, the defendant entered a tage 
of guilty to the above information. On the next day < 
hearing was held and on September 23, 1910, the pon 
imposed a fine of $100 and costs. 





STATE. 
Kansas.—Bulletin No. 12, Vol. VI, State Board of 
Health. 
Lab. No. 3397, Insp. No. 2077. “Liquid Quinegg,” 


mfd. by the Vosburg Company, Chicago. Claimed by 
the manufacturer to be a remedy for dandruff, itching 
scalp and falling hair. “Liquid Quinegg” was found 


to contain coloring matter, potassium hydroxide, a fixed 
oil, and about 74 per cent. of avater. 
Misbranded. 


No quinine or, egg 
was detected. 
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NOTE TO READERS. 


This Department is conducted under the general super- 
vision of Samuel E. Darby, Esq., Patent and Trade-Mark 
Attorney, 220 Broadway, New York, formerly Chief Clerk 
and Examiner, U. S. Patent Office. This report of pat- 
ents, trade marks, labels and designs is compiled from the 
official records of the Patent Office in Washington, D. C. 
We include everything relating to the four co-ordinate 
branches of the essential oil industry, viz.: Perfumes, Soap, 
Flavoring Extracts and Toilet Preparations. 

The trade marks illustrated are described under the 
heading “Trade Marks Applied For.” and are those for 
which registration has been allowed, but not yet issued. 
All protests for infringement, etc., should be made 
promptly to the Commissioner of Patents, Washington, 
DC 


All inquiries relating to patents, trade marks, labels, 
copyrights, etc., should be addressed to 
PATENT AND TRADE MARK Dept., 
Perfumer Pub. Co., 100 William St., New York. 


PATENTS GRANTED. 

981,647.— Process FOR THE MANUFACTURE OF RESIN SoaP.— 
Franke Stuart Havens, Hartford, Conn., assignor to Har- 
rison Bros. & Co., Inc., Philadelphia, Pa., a Corporation 
of Pennsylvania. Filed February 15, 1907. Serial No. 
357,469 
The process of manufacturing desiccated resin soap, con- 

sisting in dissolving resin in a non-aqueous solvent, add- 

ing thereto a smaller proportion of a non-aqueous solu- 
tion of soda, whereby a resin soap free from water and 
wholly in a state of solution in said non-aqueous solvent is 
obtained, and subsequently evaporating said solvent. 
982,768.—Liguip-Soap DispENsER.—Thomas J. Dunn, San 
Francisco, Cal., assigner to J. S. McAnany, San Fran- 
cisco, Cal. Filed February 21, 1910. Serial No. 545,208. 
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In a liquid dispenser, an arm having two communicat- 
ing chambers therein and having an opening from one of 
said chambers into a spout carried by said arm, a spring 
pressed plunger in one of said chambers to cover the open- 
ing into said spout, a plate having an opening therein to 
hold said plunger over the opening into said spout, a tube 
in the other chamber and having an opening therein, a 
spring pressed plunger in said tube, manual means for 
moving said plunger, and a liquid receptacle secured to said 
arm and having communication with said tube through 
openings in said arm and in said tube, substantially as de- 


scribed, 


982,966.—EsseNnce-Bottie.—Francis W. Jones, Chicago, III. 

Filed May 20, 1910. Serial No. 562,438. 

1. Ina device of the class described, a bottle and a pro- 
tector for the bottle, said protector comprising a shell, the 
upper portion of the shell being in the form of a plurality 
of sections, there being a cap for the protector, said cap 
idapted to inclose the upper portion of the protector and 
adapted to engage the plurality of sections thereof, and 
adapted to clamp said sections against the bottle, substan- 
tially as described. 

2. Ina device of the class described, a bottle, a seal for 
the bottle and a wick passed through the seal and extend- 
ing from the interior to the exterior of the bottle, and a 
protector for the bottle, said protector comprising a shell, 
the upper portion of the shell being in the form of a plu- 
rality of sections, and a cap for the shell adapted to engage 
the sections and adapted to press the same against the 
upper portion of the bottle, said cap adapted to inclose the 
wick and seal when in closed position, and adapted to ex- 
pose the wick and seal when in open position, substantially 
as described. 





































DESIGN PATENTS GRANTED. 


$1,149.—Carton.—Emma R. Lee Thayer.—Hastings-on-the 
Hudson, N. Y., assignor to Chemical Co., 
Newark, N. J., a Corporation of New Jersey. Filed 
July 16, 1910. Serial No. 572,387. Term of patent 14 


years. 


Bruguier 


The ornamental design for a carton as shown and de- 
scribed. 


TRADE MARKS REGISTERED. 
80,585.—Skin Lotions—Elsa Duaei, New York, N. Y. 
Filed June 24, 1910. Serial No. 50,559. Published No 

vember 8, 1910. 
80,603.—Peroxide of Hydrogen. 
New York, N. Y. 
Filed August 9, 1910. 
vember 8, 1910. 
80,605.—Blended Coffees, Teas and 
McFadden Coffee & Spice Co., 
Filed June 3, 1910. Serial No. 
vember 8, 1910. 
80,673.—Granulated Chemical Cleansing 
Oakley Chemical Co., New York, N. Y. 
Filed March 1, 1909. Serial No. 40,870. 
31, 1910. 
80,679.—Hair-Tonic and Remedy for Dandruff and Scalp 
Albert Rudolph, Edgewater, N. J. 
Filed October 17, 1910. Serial No. 52,297. 
November 15, 1910. 
80,683.—Dentrifices and Remedies for Certain Diseases. 
—Smith, Kline & French Company, Philadelphia, Pa. 


George Lueders & Co., 
Serial No. 51,327. Published No- 


Flavoring Extracts. 


Dubuque, Iowa. 

50,096. Published No 
Compound.— 

Published May 


Diseases. 
Published 


Filed February 7, 1910. Serial No. 47,630. Published 
November 15, 1910. 
80,715.—Hair-Tonics.—The HM. & M. Hair Tonic Com 


pany, Seattle, Wash. 

Filed November 2, 1909. 
November 22, 1910. 

80,733.—Soap.—Philadelphia Quartz Company, Philadel- 
phia, Pa. 

Filed June 17, 1910. 
vember 22, 1910. 


Published 


Serial No. 45,681 


Serial No. 50,384. Published No 


80,743.—Semiliquid Soap.—S. Strunz & Son, Pittsburg, 
Pa. 
Filed February 2, 1910. Serial No. 47,537. Published 


November 22, 1910. 
80,785.—Cotton-Seed Oil.—Kentucky Refining Co., Louis- 


ville, Ky. 


Filed February 9, 1910. Serial No. 47,686. Published 
November 29, 1910. 
80,791.—Hair-Tonics.—Daniel L. Mertz, Watertown, 


5. Bi 
Filed August 18, 
November 29, 1910. 
80,821.—Olive Oil —S. J. Valk & Bro., 
Filed October 11, 1910. Serial No. 
November 29, 1910. 


1910. Serial No. 51,448. Published 
New York, N. Y. 
52,216. Published 


TRADE MARKS APPLIED FOR. 

33,175.—J. H. Merrill Co., Ottumwa, Iowa. Filed March 
5. 1908. Claims use since about the Ist day of January, 
1905—Flavoring Extracts, Imitation Pineapple Extract, 
Imitation Banana Extract, etc. 

39,067.Eleto Co., New York, N. Y. Filed December 
3, 1908. Claims use since September, 1907—A Toilet Pre- 
paration for Use on the Hair to Improve the Gloss of the 
Same, 
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45,243.—Universal Import. Co., Cincinnati, Ohio. Filed 
October 11, 1909, Claims use since July 1, 1908.—Flavoring 
Extracts and Artificial Flavoring Extracts. 

47,692, 47,697.—Kentucky Refining Co., Louisville, Ky. 
Filed February 9, 1910. (Under ten-year proviso). Claims 
use since January, 1894.—Cotton-Seed Oil. 

49,168.—Puritan Soap Co., Rochester, N. Y. Filed April 
18, 1910. (Under ten-year proviso). Claims use since 
March 1, 1884.—Soap and Metal Polish. 

49,485.—Lucy B. Hartzell, Oklahoma, Okla. Filed May 
3, 1910. (Which is a portrait of myself). Claims use 
since the 29th day of March, 1910.—Washing Compound. 

50,135.—Samuel Cabot, Inc., Mass. Filed June 
6, 1910. Claims use since May 16, 1910.—An Antiseptic. 

30,746.—Jane Warner, Philadelphia, Pa. Filed July 8, 
1910. Claims use since July 6, 1910.—Toilet Soap. 

50,883.—French Toilet Co., Chattanooga, Tenn. Filed 
July 18, 1910. Claims use since May 20, 1910.—Cold-Cream. 

51,729.—Halligan Coffee Co., Davenport, Filed 
September 9, 1910. (Under ten-year proviso). Claims use 
since May 1, 1887.—Lemon, Vanilla, Orange, Rose, Clove, 
Almond, Ginger, Nectarine, Straw- 
3anana, Celery, Raspberry, Pineapple, Wintergreen 


3oston, 


Iowa. 


Cinnamon, Nutmeg, 
berry, 
and Peppermint Extracts, etc. 


52,139.—Charles H. Hoag. New York, N. Y. Filed Oc- 


tober 6, 1910. Claims use since November 9, 1909.—A 
Toilet Soap. 
52,844.—Fesler Sales Co., New York, N. Y. Filed No- 


vember 18, 1910. 
Shaving Soap. 
53,207.—William F. Jobbins, Inc., Aurora, Ill. Filed 
December 10, 1910. Claims use since October 13, 1910—A 
Bleach for Oils, and Other 


Claims use since November 10, 1910.— 


Grease, Tallow, Glycerin, 
Similar Materials. 

53,357.—E. B. Harrington & Co., Los Angeles, Cal. Filed 
December 19, 1910. The por- 
trait is fanciful. Claims use since about January 1, 1894. 


—A Lotion for the Complexion. 


(Under ten-year proviso). 


TRADE MARK FOR REGISTRATION IN OUR 
BUREAU. 

We have been petitioned to register the following trade 
mark. Any of our readers that have good reason to pro- 
test against the issuance of our Certificate of Registration 
under the common law, should communicate with us before 
March 15, 1911. 

The registration of trade marks in our Bureau will serve 
to establish the priority of the use of such trade marks 
in actual commerce by the applicants. 


Serial No. 23. Robert A. Brackett, Los Angeles, Cal. 
Filed November 15, 1910. 





For Medicinal Preparations. 
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AUSTRALIA. 

{Notes from Consuls Prosser, Baker, Jewell, and Vance.] 
SOUTH AUSTRALIA OVERSTOCKED WITH HEAVY PERFUMES. 
The two leading dealers in Adelaide advise against any 

attempt at the introduction of nonalcoholic perfumes, as 

they have never been a success in South Autralia. Per- 
fumery is sold by chemists, stationers, drapers, and in 
novelty stores 

The dealers would not be sufficiently interested to send 
money to the United States for nonalcoholic perfumery, on 
account of its high cost and the great number of brands 

[he market is overstocked with 

heavy perfumes of European manufacture, and advertising 


already on the market. 


would yield no compensatory results. 
SALES METHODS IN TASMANIA. 


The most satisfactory way of introducing American per- 
fumery into Tasmania would be to appoint two agents, one 
at Hobart and the other at Launceston. If these were 
allowed liberal discounts they would do their best to push 
the sales of the goods. A leading dealer in perfumes states 
that advertising does not bring good returns; the most 
advantageous method for the introduction of goods is to 
provide the seller with free samples to be placed on the 
shop counter where customers may try them. 

A good proportion of the people will buy inexpensive 
perfumes 
fumes, the flowery being preferred 


Consumers use both flowery and heavy per- 


The perfumes used are manufactured in France, Ger- 
many and England, the greater portion being German, but 
disposed of by English and French agents. Terms of credit 
required by merchants importing perfumes are usually cash 
one month after the receipt of invoice. Nearly all firms 
send travelers into the country. 


KEEN COMPETITION IN VICTORIA. 


In the State of Victoria perfumery is sold by drug stores, 
generally, and in lesser quantities by drygoods and fancy 
goods dealers. The general opninon among dealers here is 
that competition is too keen to permit an expensive article 
to sell to any extent, although much would depend upon 
the extent to which its merits were advertised. 

One of the best means of introducing perfumery here 
would be to consign some to a retail drug store in a central 
locality and advertise the fact that it may be purchased 
there. This would create the demand, which the retailer 
expects the manufacturer to do, and cause other stores to 
stock it. The people here are accustomed to large bottles 
and few care to use concentrated perfumes. 


WESTERN AUSTRALIA A POOR PERFUMERY MARKET. 


The population of Western Australia is only 270,000, 
scattered over an area of nearly 1,000,000 square miles, and 
only a small portion of the people use expensive perfumes. 
Flowery. and heavy odor perfumes are used in about equal 
proportions. 
Parties here (Fremantle) could be induced to send money 
for goods provided samples of the goods were furnished 
them and both goods and terms were satisfactory. 


Perfumes are used exclusively by women. 


FRANCE. 


M. Auguste Muller, of the firm of Bertrand 
Fréres, is the happy father of a son, who has been named 
Pierre. 


Grasse: 


The engagement has been announced of M. Gustave 
Laloue, a chemist and engineer in the employ of Roure 
Bertrand Fils, to Mlle. Elise Roque. 

M. Victor Tousson died recently at the age of 86. He 
was formerly chief of the firm of Toussan Fils, perfumers. 

M. Charles Geier died on January 14, at the age of 72. 
He had been attached to the firm of Roure-Bertrand Fils 
for more than 35 years. The funeral obsequies were 
attended by MM. Jean Amie, Louis and Jean Roure, and 
the entire personnel of the office and works. 

We are in receipt of the following report concerning the 
violet crop, and of the commercial position of certain oils: 

Violets: The crop promises to be better than last year. 
The plants are vigorous, and some new plantations will 
soon contribute to the quantity of flowers obtainable. 

Lavender: Stocks are not sufficient, and the price has a 
tendency to rise. There is no hope of lower prices before 
the new harvest in September of this year. 

Geranium (African): Very firm; still at 35 to 36 fr. per 
kilo on the spot. 


Geranium (Bourbon): Still rising 
Bois de Rose: The low price course of this oil is due 
to market manipulation, and the price is likely to rise 


soon. 


MADAGASCAR. 
[From Consul James G. Carter, Tamatave. | 


Of the four vanilla-producing centers of the Indian 
Ocean (Madagascar, Reunion, and the Comoro and Sey- 
chelles Islands), each will give an increased crop during 
the present season (October, 1910, to March, 1911), except 
the Seychelles, where the yield will be some 13 tons less 
than last season. The amount of vanilla that will be grown 
and cured for export, as compared with last year’s output, 
is estimated to be: 


Islands, 1909-10. 1910-11. 

Tons. Tons. 
Madagascar ...... eetrien ene icc’ “Mee 60 
DE  65:4-0cene des deenuearee dees io. Se 47 
Comoro evenne hanes re reer er rere. 22 28 
BOPOROMGR ccvccccevccsccevsveceosvesccss 40 28 
Pr eee aes met een Te 150 163 


Excluding Guadeloupe and Tahiti, which produce only 
an inferior grade, the Indian Ocean islands are now fur- 
nishing more than 50 per cent. of the world’s production of 
vanilla. According to the latest estimates received at this 
consulate the 1910 crop of Mexican vanilla will amount to 
140 tons, as compared with 90 tons in 1909, while that of 
Tahiti is estimated to be 100 tons, against 105 tons the 
previous year. 

The shipment of vanilla from this section would be 
much greater but for cyclones in 1904 and 1905, which 
practically demolished most of the plantations in Reunion 





iy 
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and the Comoro Islands. Madagascar’s exportation of 


vanilla in appreciable quantities has come about since 1905. 


PRICES VARY WITH QUALITY 


The average prices per kilo (2.2 pounds) obtaining for 
vanilla during the present season are much less than those 
received during the 1909-10 period, as shown by the follow 


ing table: 


Islands 1909-10. 1910-11. 
Reunior ey $6.56 $5.79 
6.08 5.60 
79 5.41 
Co eeroredeeceeccene 0 4.82 





not due to market condi 


rather to differences in the quality 


The differences in prices are 
tions or influences, but 
of vanilla produced in the respective islands. These varia 
tions in quality are now recognized as due to peculiar soil 


and climatic conditions, rather than to the manner in which 


the vanilla is cured 


THE DOMESTIC MARKET. 
The principal changes in the local market during the 


month occurred during the past ten days. Peppermint has 


advanced, and all indications point to a maintenance of at 
least present prices. 


Messina essences are also higher. Reports from Sicily 


have it that a strong demand for lemons in case has mate 


rially cut down the available supply for oil pressing. 
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Jergamot demand is active and there are practically no 
stocks from last vear. 


The large Mexican crop has turned out to be not so great 
a menace to prices as was at first feared. Local dealers 
have bought so freely that the free supply of beans and 
cuts cannot the course of the market. 

The continued apathy of the American market regarding 
Bourbon beans has not affected their price abroad, for the 
European demand seems to be large enough to absorb most 
of the supply. 


interfere with 


SOAP MATERIALS. 

Tallow, city, .07% (hhd.) ; 

Grease, brown, .06%4; 

Cottonseed Oil,, 
.074%4@.073%4. 

Cocoanut Oil, Cochin, .095¢; Ceylon, .0934. 

Olive Oil, in bond, .90@.95. 

Olive Oil, Foots, prime, .08. 

Palm Oil, Lagos, .08%; 

Peanut, .07. 

Soya Bean Oil, .08. 

Chemicals, borax, .0444; caustic soda, 80 p. c. basis of 
60 p. c., $1.90. 

Rosin, .35@.36. 


country, .07%. 
yellow, .07. 


crude, tanks, 45-46; winter yellow, 


red, prime, .07%. 


Almond, Bitter..... ..per Ib $3.50 Geranium, French .......... $11.00 Sassafras, artificial .....ccc. $0.35 
. Py. B.. Fe Pex 4.50 lurkish ..........3.00-3.25 hin MORMIOE ce as csv ccus Ay 
et ae Oe CRMINE iis voc vince ex uaaeaes 450 DAVIN oe. eee eee cece eee eens ‘ 
sites A yas aa a Gingergrass ..............- eS Seer ricer 3.25 
icicle Mitel ed 30-35 Oe, ne eee wee 55 we oan 
Bieber, Cide .icisccscceaces 13 Juniper Berries, twice rect... 1.10 Thyme, red, English ........ 1.10 
; Rectified .... ; 29 Kananga, Java .............. ae GE aaessnxoavaas 1.30 
poo 1.29 Lavender, English 7.00 Vetivert, Bourbon .......... 8.50 
We TERROR OAK ae es ae Custituated 275 a i ear 35.00 
Aspic (Spike) 1.25 Fleurs, 28-30% 00 > 50 Wintergreen, artificial .... 38 
Bay, Porto Rico... 3.50 Freeney. Ser wn aw se ess Sad se genuine -4.80-5.50 
Bay ee hace 210 OER Sipe crecate ea eee eae 1.00 Wormwood 4a dare Reamer 6.50 
Bergam t. 35% -36% At LAONPINE ccensevscssccass 1.50 Ylang-Ylang 50.00-65.00 
Ba ba 8 “c Limes, expressed ........... 2.00 
Birch (Sweet) . os ‘i 0 re .60 BEANS. 
ae de Rose, Femelle , os 309 lonka Beans, Angostura..... 4.00 
BEE cece cccccsccccs < ats Da ala ata j = = ly. ro ee 3.00 
Cajeput rere 60 Mace, distilled .............. ‘80 Vanilla Beans, Mexican...... 3.00-4.50 
Camphor 12 Mustard, — oid’ Smrecae : oa é < “Cut 275 
PEE FORE SERENE DEAS — ae a ar 8.5 «“ «“ * , " 
Caraway Seed . 110” artificial 0.2.22 200 « To ae 
Cardamom .11.00-18.00 Myrbane, rect. 12 ES oa ee vas 
Carvol at. Le 1.75 Neroli, petale anes eae 60 “a SUNDRIES. 
Cassia, 75-80%, Technical 90 artificial . seal ) 2000 
me Ener’ Sere 88 *~ Nutmeg 90 Ambergris, black........ (oz. , 
a Lead free.... 1.20 CRN ilies s wes cedawenes 7.00 is OE ixkacee & 25.00 
os Redistilled a 2.50 one — Sensweseeews “ i 
WRURE TAGE cease icasienvnes .80 Eo Se 2.30 Cologne Spirit .............- . 
” ‘Wood 18 Origanum det entewekaas 40 Cumarin .......cccsesccccees 3.30 
, - = bps tn i athena > **©  Orris Root, concrete ..(oz.) 3.50-4.50 Heliotropine ................ 1.90 
Cinnamon, Ceylon .....-6.50-12.00 ” ” absolute ......28.50-32.00 Musk, Cab., pods....... (oz. ) 8.00 
RRPOODOU.. ci ccacined secaiesige Oe NO, v.g2k vceernceckenk 4.00-4.50 y ms ee - ee 
Gi Sucaccecnswscehravons 8 |) a: 1.80 * Oonquin, pods.... “ 18. 
WY hae carevaysetancy'ees Bed PORDETIMME gos cscicicisucce: 2.75 i a grains.. “ 22.00 
Coriander 6.00-13.00 Petit Grain, American ...... 3.00 “ _Artificial, per Ib...... 1.50 
Ne 6h vain wa RKO Re RAS 49 is et). Re: 6.50 Orris Root, Florentine, whole 12 
ee oe een rere 4.25 Pimento are 2.25 Orris Root, powdered and 
ee Ee See ES pa cadens (oz.) 6.50-7.50 granulated ...........s0005 14 
Eucalyptus, Australian, 70%.. 50 Rosemary, French ........ 3 80 Talc, Italian .......... (ton) 50.00 
os American ....... .60 a hj... ree ’ ee. eerrrrre rr e 40.00 
ae ee Re (RD aes aeons G wns eat 3.00 “ Domestic .....¢s: “ 15.00-25.00 
‘ 1 | ee aa ee 75 Safrol Sexe Sineecceas hy ReMMMOE, «ws cicccaasueaeeunee .35-.45 
Geranium, African ..........3.50-4.00 Sandalwood, East India SOD. THYME «6 ici ncicsheocesewesns 1.85 
+ Bourbon ......+... 3.25-3.50 0 West India ..... EGP VAI nucunagedaetune (oz.) .33-.35 
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REPORT REGARDING THE PARCELS POST. 
(Concluded from page 271.) 
right to demand a Parcels. Post (page 203, Report) and 
that if the farmers knew what it meant they would “al- 
most unanimously oppose it” (page 212, Report). 

None, either of those who favored or those who opposed 
a general Parcels Post, advocated a rural Parcels Post, 
except Marcus M. Marks, of New York City. 

It was conceded by the opponents of the Parcels Post 
that the Parcels Post if established would reduce the ex- 
press rates and that the present express rates are unreason- 
able in the method of assessment and extortionate in the 
scale of charges. 

Lower transportation rates on merchandise in 11-povnd 
lots and less, such as a Parcels Post would give, would be 
of great general benefit to both manufacturer and retailer. 
It would also be of special benefit in permitting the retailer 
to supply promptly light weight parcels on call but not 
in stock, for then he could get them by mail without sacri 
ficing his profit and by doing so would in many cases be 
able to satisfy his customer and at the same time head 
off a catalogue house 100-pound bulk shipment, that is 
suggested in such an attractive manner to the person who 
desires to purchase from the catalogue a light weight 
article. 

There is pending before Congress a bill introduced by 
Chairman J. W. Weeks, reducing fourth class postage to 
3%4c ounce, 12c pound, and Postmaster-General Hitchcock 
recommended in his last annual report a Parcels Post, re 
stricted to rural routes, with a 1ll-pound weight limit 
The Postmaster-General seems also to favor the establish 
ment of a general Parcels Post throughout the country as 
soon as the postal savings system is thoroughly organized 

In the meantime the Retail Hardware Dealers must have 
seen something, for the Associated Press dispatches of 
November 22, 1910, contain the following: 

“HARDWARE RETAILERS JOIN. 
Will Combat Catalogue Houses and 10-Cent Stores. 

“Pittsburg, November 21.—Hardware dealers from New 
York, Ohio, Virginia, West Virginia, Pennsylvania and a 
few scattering States today announced that they had formed 
of themselves an association whereby they might buy on 
a large scale, and in selling combat the low prices of the 
western catalogue houses and the five-and-ten-cent stores. 
They organized as the American Hardware & Supply 
Company with an intended capital of $500,000 and an in 
crease later of $1,000,000. 

“About 150 dealers are included in the movement and 
headquarters will be established at Pittsburg. M. R 
Porter, of this city, was elected president, and W. W. 
Jacob, also of Pittsburg, was elected secretary and treas 
urer. The directors include dealers from the several 
States interested.” 

Your Committee recommends that our Association’s en- 
dorsement be given to Sections 1, 2, 5 and 6 of the bill 
introduced in Congress, June 9, 1910, by the Hon. Wm. 
Sulzer, of New York, and that our individual members 
and all others favoring more efficiency and less cost for 
transportation of light weight parcels be urged to unite in 
support of this bill 
The Sulzer Bill (H. R. 26581) to Reduce Postal Rates, 

to Improve the Postal Service and to Increase 

Postal Revenues. 

Be it enacted, etc.. That the common weight limit of the 

domestic postal service of the United States is hereby in- 
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creased to 11 pounds, the common limit of the Universal 
Postal Union, and that in the general business of the post 
office the one cent an ounce rate on general merchandise— 
fourth-class mail matter—be, and is hereby, reduced to the 
third-class rate, one:cent for each two ounces or fraction 
thereof. 

Sec. 2. That the rate on local letters or sealed parcels 
posted for delivery within the free-delivery services is 
hereby determined at two cents on parcels up to four 
ounces, one cent on each additional two ounces; at non- 
delivery offices, one cent for each two ounces. 

Sec. 5. That all acts and parts of acts inconsistent with 
this act are hereby repealed. 

Sec. 6. That this act shall take effect six months from 
and after the date of approval thereof. 

Respectfully submitted, 


COMMITTEE ON 
FREIGHT AND TRANSPORTATION 
OF THE MANUFACTURING PERFUMERS ASSOCIATION OF THE 
Unitep STATES. 


FREDERICK F. INGRAM, Chairman, Detroit. 
WM. RIEGER, San Francisco. 
JOSEPH A. BROHEL, New. York. 
F. K. WOODWORTH, Rochester. 
S. S. WEST, Cleveland. 
WM. G. UNGERER, New York. 
January Ist, 1911 


THE MANUFACTURE OF SOAP. 


By the complete specification of his British Patent 
No. 29,113 of 1909, P. Miller, of 14, Grosse Moskowskaya, 
St. Petersburg, Russia, claims: (1) A soap containing 
vaseline, vaseline oil, or another product of mineral oil 
or naphtha treated with oleic acid and an alcoholic solu 
tion of ammonia or gaseous ammonia. (2) The manu 
facture of the soap defined in Claim 1 by treating vase- 
line, vaseline oil or another product of mineral oil or 
naphtha with oleic acid, and an alcoholic solution of am- 
monia or gaseous ammonia, and boiling the product with 
an ordinary soap. (3) The manufacture of a product for 
making a soap, by mixing vaseline, vaseline oil or another 
product of mineral oil or naphtha with oleic acid and 
treating the mixture with an alcoholic solution of am 
monia gas. 


TALC AND SOAPSTONE PRODUCTION. 
(From Geological Survey’s advance chapter on Mineral 
Resources. ) 

The production of tale and soapstone in the United 
States in 1909 was 130,338 tons. The average price of 
the rough was $2.90 per ton; ground, $7.54; sawed into 
slabs, $18.67; and manufactured articles, $22.19. Powdered 
talc is used in making building paper, curtains, foundry 
facing, and as an absorbent in bleaching cotton goods and 


removing grease spots from fabrics. In widest applica- 
. 


tion is for lessening friction in gloves and shoes, and 
blown into conduits to ease the introduction of electric 
wires, etc. Slabs of soapstone are used in electric switch- 
boards and for hoods, flues, and sinks in laboratories. 
Tale is mined chiefly in the Appalachian Mountain system 
—Vermont, New York and Virginia furnishing over 70 
per cent. of last year’s output. It is a matter of regret 
that for the best grade of talc used in our factories we 
must go to France and Italy, the imports in 1909 having 
been 4,417 tons. 
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SPRINKLER TOPS 
POWDER TOPS 
BITTER TUBES 


o 


MOULDS MADE 
FOR EXCLUSIVE 
DESIGNS 


IMPERIAL METAL 
MFG. CO. 


(CARL BOMEISLER, Prop.) 


420-422-424 EAST (06th 











FANCY PERFUME 


CARL BOMEISLER 


CUT GLASS 
BOTTLES 


BOXES 
and 
SPECIALTIES 


ao 


(Successor to 
1. SPRINCER & CO.) 


ST., NEW YORK 











S& A 
Pomades ana Concretes 


Represent the oldest and best, as well as the 
newest and best in natural flower odors. The 
only perfect substitute for the best Pomade 
washing is a solution of the S & A. Concretes. 
Try 80 per cent. of ours against 100 per cent. 
of any other. 


INNIS, SPEIDEN & CO. 


220 Congress Street, Boston 


9-11 West Michigan Street, Chicago 


Christoff’s 
AG 
Otto of Rose 


Get our price and compare qualities 
before contracting, 








Established 


1816 46 Cliff St. New York 


147 S. Front Street, Phila. 











ESTABLISHED _ 1884 


ROCKHILL &VIETOR 


114 JOHN ST., NEW YORK = 119 FRANKLIN ST., CHICAGO 


Otto of Roses, U. S. P. 


Orris Concrete 


BERTRAND’S BRAND 


OIL OF LAVENDER 
OIL OF THYME 


(WHITE AND RED) 
OIL OF ROSEMARY 
PURE 
OIL OF VETIVERT 
PURE 


OIL OF BOIS DE ROSE 


(FEMELLE) 














H.C. Fox & Sons, Inc. 


MANUFACTURERS 
OF 


Glass Bottles 


Perfumers, Druggists 
and Chemists 


FACTORIES AND GENERAL OFFICE 
Schuylkill Ave. and Catharine St. 
PHILADELPHIA, PA. 


15 India Street 
BOSTON 














108 Fulton Street 
NEW YORK 


Special Attention Given to Perfumers’ 
Requirements and to New Designs 
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CLASSIFIED 
ADVERTISEMENTS. 








On account of our wide circulation among manufacturers, dealers, 
importers, etc., of perfumery, soaps, toilet specialties, flavoring ex- 
tracts, etc., our readers will find this column a quick and satisfactory 
means for advertising temporary matters. To display advertisers and 
regular subscribers this service all others 25c, per line per 
insertion. Cash with order. Address all communications to 

PERFUMER PUB. CO., 100 William St., New York. 


is free; 


BUSINESS OPPORTUNITIES 


Wantep.—Experienced perfumery salesman to call on 


the retail drug trade in the Middle West, Southern and 
Western States. Address with reference, Joun Brockr & 
Son, Chicago 

I DestreE a real salesman with first-class references to 
sell direct Must be a_ hustler Address Garrett E. 
Bacorn, Box 3, Elmira, N. ¥ 


Flavor 


Price $25 


ForMvuLA for imitation Maple 
than any on the market 
dress R., care of this journal 


Better 
Ad- 


for sale 
Samples free 


WaANTED.—rA good salesman to handle our line of per- 
fumes. Principal or side lin Correspondence solicited. 
Address ANEMONE, care of this journal 


PERFUMERY SALESMEN WANTED for Eastern and South- 
ern territory. Address, with references and experience, 
THe Wiis H. Lowe Co., Boston, Mass. 


Formutas of Massage Creams, Toilet Preparations, 





Extracts, Baking Powders etc., for sale; terms mod- 
erate. E. Lebeuf, 79 13th avenue, Newark, N. J. 

For SALE, paying business incorporated account of 
sickness. Will sacrifice at in about $2,000, including 
good will, stock, etc. For particulars write F. H., care of 
this journal 

SALESMAN.—We want a reliable salesman experienced in 
selling extracts, etc. to ice cream manufacturers and 
confectioners. None but those of proven ability need 
apply. Address J. W. C., care of this journal. 


WE want an experienced salesman, who is familiar with 
essential oils, to call on perfumers, soapmakers and con- 
fectioners. Very liberal offer to the right man. W. K., 
care of this journal. 


Wantep.—Competent perfumer for soap, extracts and 


the usual toilet preparations. Give references, state past 
record and wage expected. Address B., care of this 
journal 


A ComMPETENT MAN capable of taking charge of labora- 
tory, skilled in the manufacturing of perfumes, toilet 
articles and pharmaceuticals, open for a position after 
March 1. Address J. A. C., care of this journal. 


I AM an expert soapmaker, at present engaged in con- 
sulting work, and have worked out a process for making 
a very fine shaving soap—either in stick or powder form. 
If you are looking for such a product write H. M. W., 
are of this journal. 
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sifter. 
Address S. 


State condition, maker, 
A. Brooxs, North Java, 


WantTED.—A mixer and 
capacity and price. 


For SALE.—Quinine hair tonic formula. The result of 
years experiments and actual use. The delicate lasting 
perfume so pleasing to the most fastidious, makes it 
superior to any other tonic now on the market, either 
domestic or foreign. Lack of capital to properly introduce 
same compels the owner Millions in it if properly 
handled. Sample and full particulars | 
I. T. S. Co., care of this journal 


to sell 
l on request lress 


WANTED.—Second-hand talcum powder sifter and mixer, 
capacity 300-600 Ibs. Must be in good condition. Address 
PatcuM, care of this journal 

FIRST-CLASS TRAVELING SALESMAN secure good posi- 


tion with an established manufacturer of toilet articles and 


high-grade human hair goods, by investing $1,000 or more. 
Must have A No. 1 references Address SALESMAN, care 
ft this journal 

WE ARE SPECIALISTS in f Se ling 
massage crean Write us r samples and quotations. 
Get our prices before placing ir contract. Mark W. 
ALLEN & Co Yetroit, Mi 

Wantep.—-A salesn vell du to manufacturers 
ft toilet soaps ind perfu nes, and large retail druggists, 
ti S ur svnth ics, esse] ial ils ny 1? etc. 

arity wi ine wante¢ \ddress with re ences and 

xperience | .. 8&8. f rnal 

WantTep.—A salesman in every ithportant center to 
sell our line of synthetics, concentrates and supplies to 
manufacturers of toilet preparations and large retail 
druggists. Familiarity with line n necessity. Ad- 
dress with full particulars, Wetlin Chemical Co., 5323 
State St., Chicago, III. 

SITUATIONS WANTED. 

FIRST-CLASS SOAPMAKER is open for engagement. Full 
particulars regarding experience, references, etc., given 


on application. Address G. M. B., care of this journal. 





\n Extract CHEMIST wants t wect with a good firm, 
Also makes fruit syrups, les fruits, orangeade, ete. H. L. 
Moore, 884 Massachusetts enue, Cambridge, Mass 

\ ComMPETENT MAN, capable of taking charge of labora- 
tory, skilled in the manufacture of pertumes, toilet articles 
ind pharmaceutical, open for position after March 1, 
Best of references. Address A. B. ( are of this journal 

Druccist.—Steady ambitious worker is open for a 
position to manufactur ine of toilet preparations; 
fifteen years laborator xperience at your service. 
Moderate salary. Ten vears reference from last employer. 
G. B., care of this journal 


Younc Lapy, experienced iu essential oil 
desires position as stenographer and assistant bookkeeper 
Best references. Address Active, care of this journal. 


business, 





SALESMAN WANTED to carry a good side line of perfumes 
and toilet preparations to sell to jobbers in the South and 


Middle West. Address X. Y. Z., care of this journal. 





H. E. WIEDEMANN 
Consulting and Analytical Chemist 
SUITE 721, HOLLAND BUILDING 8T. LOUIS, MO, 
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Side - Discharge 
T0p 
NO. III 


This new top has 
many advantages, 
for instance : 


@ The powder can be 
thrown at right 
angles. 








gq The can need not 

be inverted to sprinkle 

the powder. 

@ The top is abso- 

lutely powder and 

odor tight. 

@ It works very 

smoothly. 

Furnished in polished 

brass, nickel plate, 
and fancy finish. 


Hinged Top 
No. 112 


This hinged top pre- 
sents a very hand- 
some appearance. 








There is no project- 
ing lip on the cover. 
It provides an abso- 
lutely tight closure. 


The hinge is sub- 
stantially made. 


Furnished in polished 
brass, nickel plate 
or fancy finish. 








Brass Goods 
Mfg. Co. 


290 NEVINS ST. 
BROOKLYN, N. Y. 
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ROSE ALDEHYDE C 


AND WHAT IT WILL DO IN PERFUMERY 





If used in conjunction with Rose oil, Rose Aldehyde C will replace same 
to a very great extent. 

In combinations Rose Aldehyde C develops an odor not only of Rose 
oil, but of Rose leaf as well. 

Rose Aldehyde C can be worked into every Rose scent to greatest 
advantage. 

Rose Aldehyde C will help you to make Rose scents of newer type. 

A true dry leaf Rose effect can be attained by adopting the use of this 
interesting product. 

Rose Aldehyde C will be found uniform in quality, strength and intensity 
of odor. 

Crop conditions, cyclones or bad weather do not affect the production 
of ROSE ALDEHYDE C, as we have it in our power to produce the same 
necessary conditions needed for the manufacture of same. 

A manufacturer adopting Rose Aldehyde C can figure actual cost without 
being afraid of a rise in the market, as is the case with other Rose products. 

Write for information ‘and samples. 


VAN DYK & CO. ‘ew Vouk 


MEXICO, D. F. : BRANCHES HAVANA, CUBA: 
3a Calle de Flamencos No. 28 —— San Ignacio No. 28 














Patents Labels 
Trade-Marks Brands 


PROTECTED 


Realizing that many of its readers are vitally interested in patents on novelties, machinery, 


etc., trade-marks which are extremely valuable and brands which have become famous, and all 
of which may be used by unscrupulous persons if not properly secured in the first place and 
protected afterward, The Perrumer Publishing Co. is prepared to receive applications for the 
registration of trade-marks in its own bureau or in the U. S. Patent Office. For rates and full 


particulars address 


PERFUMER PUBLISHING CO. 
100 William Street, New York 























AMERICAN PERFUMER-—SYNFLEUR INSERT No. 


Coryr 


Syntleur Quality 


Standard Perfume and Flavoring Materials 


you do not know 


make the statement 


Speaking of salesmen, I 
| } 


Dusiness without 


bring us a lot of 
he was led to try our goods 
us harder than any one else He 
he has used Synfleur products ever 
compliments to the gentlemen « 
There is always a plenty of root 


Synfleur Scientific Laboratories 
Established 1839 
Alois von Isakovics, Proprietor 
Monticello, New York, U. $. A. 


Reape MSE 


“7 
> 
AED in y.3. Pat 





AMERICAN PERFUMER SYNFLEUR INSERT No. oD. 


Synfleur Quality 


Standard Perfume and Flavoring Materials SS 


S ont mast 


: h 
da treet phe ‘ie vet 


Synfleur Scientific Laboratories 


Established 1889 ¢ 
Alois von Isakovics, Proprietor is 
Monticello, New York, U. $. A. 


>> >AApE Mast, a 


Morr aye 
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DECORATED 
TIN BOXES 


Lithographed Containers, 
in two or more colors, 
plain or embossed, for 
talcum and tooth powders, 
face creams, medicinal 
preparations, etc. 








We stand alone in 
quality and in business 


Let us know your requirements and 
we will submit samples and quotations 








METAL PACKAGE CO. 
32 MAIN STREET 


BROOKLYN, N. Y. 


FRENCH 


OLIVE OIL 


WwW) emphasize the fact that our 
Olive Oil is really pressed from 
P26) olives grown in France, and on 
our own lands in the very best part of 
the olive district—the higher plains of 
the French Alps. 
Let us send you a sample of “Sur- 
fine” brand, the virgin pressing, and 
you will handle it regularly. 


Serial No. 521. 


PIERRE SICARD 


CANNES, FRANCE 
American Branch: 273 Pearl St., New York 


22 Fifth Ave., Chicago 514 Arch St., Philadelphia. 
244 California 8t., San Francisco. 




















Awuminum Goons Mrs. Co. 


MANITOWOC, WIS. 











Designers and Manufacturers of Aluminum Sheet 
Metal Specialties-such as ALUMINUM BOXES, 
SCREW CAPS and SEAMLESS TUBES, 


Send for our catalog illustrating our complete line. 








J. Mero & Boyveau 


A. SITTLER, Sucr. 


GRASSE (Established 1832) FRANCE 


Raw Materials for Perfumers 
and Soapmakers 


Essential Oils and Pomades 


Concrete and Liquid Pure 
Essences 


Flower Waters 


Almond tna O il S 


Olive and 
Peachkernel 
DIRECT CORRESPONDENCE SOLICITED 
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ALUMINUM 
SIGN 8S! 
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Signs of CHARACTER 
and ELEGANCE. They 
attract favorable attention 
where the COMMON signs 
are consigned to the waste 
basket. Designs and prices 
on application. 








ALUMINUM GOODS MFG. CO. 


MANITOWOC, WIS. 


MITINGT & BeOM 


HAMBURG, GERMANY 


Distillers of 


ESSENTIAL OILS 


AND 


ESSENCES 


Specially well placed for Anethol, Oil of Coriander, 
Fennel, Patchouly, Mustard gen. and art, Cinnamon 
Ceylon, Almonds artificial, free from chlorine. 


Try Our Latest Synthetics 


Acetophenone, Amylsalicylate (Orchidee Trefol), 
Benzylacetate, Benzylbenzoate, Bornylacetate 
Citral, Fragarol, Aubepine Hyacinthe, Isoeu- 
genol-Ethylicether, Yara Yara, Linalool, My- 
ristic Acid, Paracresol-Methylicether, Reseda, 
Neroline, Terpinylacetate, Ylangol, Cinnamic 
Alcohol, Neroly Art, Niobe, Civet Art., Oil of 


Bergamot art., Pelargonie. 











HARRY L. NOTTER 


SYNTHETIC 


SWEET PEA 


A remarkable novelty, perfect reproduction 
and an exccllent fixative. An original pro- 
duction o° the highest character. Price 
$28.00 per |b. Order a sample oz. 


39 So. Water St., Chicago 








VANILLA BEANS \ 
SHOULD BE eet 
CHOPPED 


i 

NOT MASHED, AND SHOULD = 
BE KEPT COOL ALL THE 
WHILE, 

With this chopper beans may 
be cut up as fine as desired, 
When beans are ground they 
become heated, and their odor 
and flavor is affected by the 
metal lining of the grinder, 





Already used by many prominent extract manufacturers, 
Also used for chopping Tonka Beans, Lemon and Orange Peels, 


JOHN E. SMITH’S SONS CO., BUFFALO,N. Y. 














154 Fifth Ave. 
(Twentieth St.) 





SAMPLE CASES AND TRUNKS 


FOR PERFUMES, TOILET PRE- 
PARATIONS, SOAPS, ETC. 


CROUCH & FITZGERALD, 


NEW YORK. 


177 Broadway 
(Cortlandt St.) 


723 Sixth Ave. 
(42nd St.) 




































—a. 

















THE AMERICAN PERFUMER 





XXIII 








Natural and Synthetic Ingredients 
for Perfumes, Soaps, Etc. — 








BERNARD-ESCOFFIER FILS 


GRASSE, FRANCE 


LILY | | PINK 








Natural 
Flower Essences 


That Are REALLY Natural 
Our Great. Specialty 








JASMIN | | VIOLET 








MAYER & BOUTRON, ‘= 


GENEVA, SWITZ. 


We recommend our 


MUSC AMBRETTE 100% 
PHENYLETHYLIC ACID 
PHENYLETHYLIC ALCOHOL 
PHENYLETHYLIC ACETATE 
PHENYLACETIC ALDEHYDE 








GEORGE V. GROSS tr‘coitea'stares 25 Old Slip, New York 











NATIONAL ANILINE 
& CHEMICAL CO. 





100 WILLIAM ST. NEW YORK 


DIRECT RECEIVERS 


Civet, Prime Quality 


Ethiopia, Abyssinia 
Oil Ylang Ylang, Manila 


We can quote interesting prices to 


LARGE BUYERS 





OLIVE OIL 











This oil is the first pressing 
of prime olives grown in the 
Italian Riviera near Nice, 
France. 


Pressed and shipped to us 
by the grower, whose guaran- 
tee of purity and quality is of 
great weight. 


In casks and cans. 


Our prices are “Interesting.” 








CAILLER & CO., Inc. 


16 Cedar Street, New York. 
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Used in the Finest Extracts 


Hastings Perfumery Spirits 


AN ABSOLUTELY PURE SPIRIT 
Use Permitted by U. S. Government 


WORKING SAMPLE ON REQUEST 


Hastings onvdson, .Y. ZINSSER & CO., 150 Nassau Street, New York * ‘h.nccc8™ 


A PERFECT SOLVENT 








HIGHEST GRADE 


Buy Direct of the 


UNION TALC CO. 


132 Nassau Street New York 





TALC —_ 








FLOWER OILS—OWECO 


SYNTHETIC, FOR PERFUMES AND TOILET SOAPS 





| Schutz- 2 Marke. 
Chlorophyll | Synthetics 
and Soap | 5 » | and Soap 
Colors iy tes | Perfumes 


OSCAR WENDER & CO. .*. Dresden, Germany 
For Samples and Prices write 
William Polatsik, 68 Wall Street, Room 6, New York 











Now Ready SECOND EDITION Revised and Enlarged 
THe =E- Ce EMIS TRY Or 


Essential Oils.ax¢ Artificial Perfumes 





By ERNEST J. PARRY, B.Sc. (Lond.), F.I.C., F.C.S. 
Demy 8 vo., 550 pages, illustrated. 





CONTENTS 


CHAPTER I.—The General Properties of Essential Oils; CHAPTER II.—Compounds Oc- 
curring in Essential Oils; CHAPTER III.—ThePreparation of Essential Oils; CHAPTER IV.— 
The Analysis of Essential Oils; CHAPTER V.—Systematic Study of Essential Oils; CHAPTER 
VI.—The Chemistry of Artificial Perfumes; APPENDIX 1.—Table of Pharmacopeeial Stand- 
ards; APPENDIX II.—Table of Constants of the More Important Essential Oils. 





100 William Street, 





Price $5.00 net, Sent on receipt of check, money order or stamps by 


PERFUMER PUBLISHING CO. 


NEW YORK 
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Ozone - Vanillin 





The most perfect product yet 
obtained, and of the highest 
possible strength and delicacy 
howemm :: tts: 
Better flavoring value than 
any other you can buy. 





OZONE-VANILLIN CO. 


NIAGARA FALLS, N. Y. 


UNGERER & CO. 


DISTRIBUTORS 
273 PEARL ST., NEW YORK 


22 Fifth Ave., Chicago. 514 Arch St., Philadelphia. 
244 California St., San Francisco, 





Perfect Blends, Lasting Quality 
and Lowest Costs 


always, when you use the 


Evergreen Concentrated 
Flower Oils 


For PERFUMES, as also for scenting 


Talcums, Creams, Sachets, 
Hair Tonics, Etc. 


No Experiment; Established 13 years. 

Two Specials: LILAS BLANC OIL, per oz., 
$1.75; one oz produces 16 ozs of LILAC EX- 
TRACT identical in odor to a BUSH of the 
FLOWERS. 

CORYLOPSIS, just like the original, $2 per 
oz., very powerful, for Extract, Talcum or Sachet. 

Don’t lose sight of “ECCO” OILS, with which 
at less than $8 a gallon you produce Perfume Ex- 
tracts equal to any that cost many times more. 

Write for price lists and further information. * 


EVERGREEN CHEMICAL CO. 


Established 1898 196 Broadway, New York 














OUR LATEST 


TALCUM 


POWDER PACKAGE 


Made of extra strong cardboard; re- 
volving sifter Dome top of Polished 
Nickeloid, Brassoid, Gold Lacquered or 
Tin. Write for Sample and ILLUS- 
TRATED CATALOGUE showing many 
styles. 


Paper Canister Mfg. Co. 


219 North 23rd Street 
Philadelphia, Pa. 


STEARIC ACID—— 


Clear white; finest grade; for greaseless creams 


Also Soaps, Oils, Glycerin, Chemicals 


FRANK L RANDEL & CO., Mfg. Chemists 
197 Pearl Street, New York 














HIGH GRADE CORKS 


CONICAL TOPS (for perfumes, etc.); SHELL CORKS (for 
glass stoppers, etc.); ODD SIZES AND SPECIAL TAPERS; 
VENTED (for special preparations); CLEAN ENDS (either top 
or bottom); CAPS AND WASHERS (for metal screw tops); etc. 


PADDOCK CORK CO., 1209 De Kalb Avenue, Brooklyn, N.Y. 














— FOR PERFUMERS — 


SPECIAL 


SEND FOR 


ABELS™ 


CATALOGUE 


THE JARDEN LITHOGRAPHING CO. 


310-16 N.ITH STREET, PHILADELPHIA. 
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“COLLAPSIBLE 
TUBES and 

everything for 
their ase’’ 


Collapsible Tubes 4t« s:zes 
Plain ==2 Decorated 


Your present label reproduced directly on the Tube, or we will prepare 
new designs and submit for your approval. 








Advise us the size tubes you desire and let us 
send you samples—Onur prices will surprise you 


Standard Specialty and Tahe Company 


MANUFACTURERS OF 


Don’t forget that the STANDARD KEY 


is—“THE KEY-TO-THE-SITUATION’’ Collapsible Tubes ano Metal Specialifes 
ASK US ABOUT IT wow Lrighton, Pin 











IN BULK 
Peroxide Greaseless Cream 
Disappearing Cream 


ANY ODOR 





Write for Samples and Prices 


WILLIAM R. PERRIN & COMPANY noneenmg 
CHICAGO MARQUETTE - CANTON (0. <8 Peac st: 

















OIL OF WINTERGREEN, U.S.P. 


Distilled from Wintergreen Leaves 


Do you want the real, the genuine, the pure Wintergreen Oil, distilled from Wintergreen Leaves? 
If you do, buy it direct from the distiller. He can also name the lowest price. Not all the Oil sold as 
such by dealers now-a-days is genuine and pure Wintergreen Leaf Oil. When it is sold below cost of 
production we know it cannot be pure, no matter what the guarantee or_who the guarantor. 

Practically all the Wintergreen Oil produced in America comes from this immediate vicinity and 
is made in our own stills and in those in which we have an interest, getting their entire out-put. We have 
been at this business continuously since 1876. 


OIL OF SWEET BIRCH, U.S.P. 


is another of our products and every ounce we sell is pure—finest produced. 











We guarantee our Oil Wintergreen’ and Oil Sweet Birch not only to be absolutely pure, but also 
to conform strictly to requirements of Federal Pure Food & Drugs Act. We pack these Oils in new 
cans—5, 10, 20 or 30 pounds capacity—and deliver it at your place of business by express, prepaid. 

We shall be glad to quote prices and terms and to answer inquiries. 


“THE FACTOR OF SAFETY IS GREATEST WHEN YOU BUY AT FIRST HANDS.” 


JOHN TT. STOTZ 


Distiller of PURE OILS Brodheadsville, Monroe County, Penna. 


























ns 
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TR, on 


wb see 


“FLORODORS’— 


High Grade Perfume Bases of Extreme Concentra- 
tion for use in Extracts, Toilet Waters, 
Creams, Powders, etc., etc. 

ALL POPULAR ODORS 


Azurea, Carnation, Crabapple, Heliotrope, Honey- 
suckle, Ideal, Jasmin, Jickey, Jockey Club, Lilac, 
Lily o’ Valley, Red Rose, White Rose, Sweet Pea, 


Treffle, Violet, etc 


OUR NEW ORIENTAL SERIES 


SAN YAN for High Grade Extracts 
A - - $65. & 5s... GO 
SANONE for Toilet Waters, Etc. 
aca, eo es s « i am 
SANANOL . for Talc and Creams 

A... Gam Bess CR 
Trial ounces at pound prices. 
Manufacturers of Synthetics and Specialities. 
Importers of Talc, Mineral Oil, Waxes, etc. 





WETLIN CHEMICAL CO. 
5323 State St. Chicago 
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The American Standard 
or High Grade Bottles 


Our perfume bottles have been leaders in style, 
design and quality for over 20 years. 


AN UP-TO-DATE BOTTLE IS 
YOUR SILENT SALESMAN 


Quality goods for quality people. 














Good goods are worthy of a good package. 


CUT GLASS BOTTLES 


TRADE 





Designs and prices furnished upon application. 


CARR-LOWREY GLASS COMPANY 


Works and Main Office: BALTIMORE, MD. 
New York Office: 290 BROADWAY 











MANUFACTURERS OF FLAVORING EXTRACTS 


are oft times spice grinders and coffee roasters. 
They all need THE TEA AND COFFEE 
TRADE JOURNAL. 

Supply Houses will find it pays to use our Ad- 
vertising Columns, if they have a message for 
the tea and coffee trade. 


If you are a spice grinder or coffee roaster it will pay you to 
see this paper every month, 


The subscription price is $1.00 per year. Send for sample copy. 


THE TEA AND COFFEE TRADE JOURNAL 


(The Blue Book of the Trade) 
91 Wall Street NEW YORK 











ANALYSES 


OF FOODS, SPICES, EXTRACTS, OILS, 
DRUGS, LIQUORS, ETC., for the legal require- 
ments by the official testing methods. Special an- 
alyses, researches, reports, testimony and expert 
advice. Manufacturing processes improved. Factory 
testing. Scientific advertising data and written 
articles. Interpretation of food laws and food 
standards. 


OFFICIAL TESTING LABORATORY 


Testing for legal requirements by the 
official testing methods 


191 Franklin St., N. Y. City Tel. 3554 Franklin 
R. 0. BROOKS, B. Sc., Chemist and Microscopist 


(Formerly State Chemist, New Jersey and Pennsylvania.) 








E. Sachsse & Co., Leipzig 


Established 1859. 
Manufacturers of 


High-Class Essential Oils 


Oils Ambrette, Cinnamon pure, Orris Root, etc. 

TERPENELESS ESSENTIAL OILS 
Oils Bay, Lemon, Orange, Rosemary, etc. These 
Terpeneless Essential Oils are manufactured by a 
new process of our own, and are far superior to other 
makes. 

ARTIFICIAL ESSENTIAL OILS 

Oils Bergamot, Neroli, Rose, Ylang Ylang. 


SYNTHETIC PERFUMES 
Beeswax perfume, Benzylacetate, Geraniol, Hya- 
cinth, Muguet, Nerolin, Trefol. 
FLOWER OILS, Free of Alcohol and Fatty 
Substances 


Honeysuckle, Hyacinth, Lily of the Valley, Narcissus, 
Pinkblossom, Sweet Pea, Violets. 


All bottles must bear ourtrade mark 





Agents for the United States: 


Magnus, Mabee & Reynard 
257 Pearl Street 
NEW YORK 
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For your Fine Perfumes use 


WEBB'S C. P. COLOGNE SPIRITS 








JAMES A. 


50 and 52 Stone Street 





WEBB & SON 


NEW YORK 
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OIL PATCHOULY 


"THERE is probably as much variation in the quality 
of this oil—even the admittedly pure offerings—as 
in the case of any other we might mention. 
















We, however, offer a uniform oil of greatest purity 
and refinement, distilled from selected Penang leaves. 
We use improved stills of our own design, and mature 
the oil in a special manner. 


PACKED IN 1 LB. BOTTLES. 


Stafford Allen & Sons, Lta. [271% 


Established 1833 








Allen’s Products Are Everywhere Recognized as of Exceptional Excellence. 
Stock held by UNGERER & CO., 273 Pearl St., New York. 
22 Fifth Ave., Chicago. 514 Arch St., Philadelphia. 244 California St., San Francisco. 




















“SCHIMMEL & CO.’S” 


Synthetic Flower Oils are the Standard 
HicHcrabe rerrumery {| LINDEN-BLOSSOM 


“SCHIMMEL & CO.” 






























This latest Novelty of Messrs. Schimmel & Co., which we have recently placed 
upon the market seems to attract much attention on account of its singularly sweet 
and spicy Fragrance. 

A striking reproduction of the charming odor of Linden Blossoms with their 
softly tuned aroma is for the first time made possible through this new addition to our 
Line of Floral Odors. 

Aside from the great value this product possesses for the creation of strict Lin- 
den-Blossom Perfumes, it furnishes the Perfumer a basic product of exceptional qual- 
ities for innovations in the line of Fancy or Bouquet Odors. 

Its peculiar fragrance and remarkable yielding properties render it exceptionally 
appropriate for the creation of novelties on the order of some of the most modern French 
Productions, which on account of their strong, yet softly tuned effects have won such 
remarkable popularity. 

Give it a trial in some Novelty of your own compounding genius and create a 
new Leader for the approaching Holiday Season. 


FRITZSCHE BROTHERS .. .. NEW ae 


























INDEX TO ADVERTISEMENTS, PAGE XXVIII. 









IT 


Shipkoff’s Pure Otto of Rose 


The test of cheapness is guality—not price. 
Shipkoff s Rose is the cheapest because it is 
the best Otto in the market—it is the standard brand. | 
Always pure and uaiform and one quality only. 
Once Tried—Always Used 
HIGHEST AWARDS: First Diploma and Medal 
of Absolute Purity, Chicago, 1893; Cross and 
Diploma of Honour, Antwerp, 1894; Gold 


Medal, Paris, 1900; 3 Grands Prix; St. 
Louis, 1904; Liege, 1905; Milan, 1906. 


SHIPKOFF & CO., Kazanlik, Bulgaria 


New York Office, 18-20 Platt St. 
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SX Labeling Pastes 








“maos] 


GLASS, WOOD, TIN, PASTEBOARD, Etc. 


Does not mould, crust or spoll 


Also CONDENSED PASTE POWDER 


1 Ib. makes 2 galiens snow-white paste 
FOR PARTICULARS ADDRFSS 


ARABOL MFG. CO., New York 

















Ath 


-GRADES 
SAMPLES CHEERFULLY FURNISHED 


W.H.WHITTAKER, 245 FRONT ST.NEW YORK 


TAL 























COMPAGNIE MORANA 


114 Schaffhauser Str. 110 West 34th St. 153 La Salle St. 
ZURICH NEW YORK CHICAGO 











MANUFACTURERS OF 


Pure Synthetic Oiuls 


ROSE .. M. Artificial Rose of Superior Quality. Con- 


tains no Geranium or Geraniol. Absolutely free from the odor 
Nearest to Natural Rose. 






of Citronellol. 





Morana Jasmin, Neroly and Jacinthe for soaps are superior to 





all others. Prices on request. 




















Address all Inquiries to 


COMPAGNIE MORANA, 110 West 34th Street, New York 





LI BOONE 





a 





Mess 
ye 





NI 





Brey 


(( criti 


conc 


and . 








ea atal 








THE AMERICAN PERFUMER 





TA LC As agents for miners and 


millers—domestic and foreign—we offer every 
advantage to buyers of TALC in any quantity. 
Ask for samples. M. L. BARRETT & CO. 


219 Lake Street 
IMPORTERS CHICAGO 








OTTO or ROSE--GuarRANTEED PURE 


By V. PETCHEFF ©@ CO., Sopote, Bulgaria 
ORIGINAL COPPERS 


Messrs. V. Petcheff & Co. have been engaged in the distillation and sale of this oil for many 
years, and can assure you of a pure oil at a reasonable price. Write us for sample quotation. 





SELLING AGENTS: 


ROCKHILL & VIETOR, 114 John St, NEW YORK 

















TOMBAREL FRERES 


GRASSE, FRANCE 


NATURAL FLORAL CONCRETES, SOLUBLE ABSOLUTES—SERIEE AA 


Jasmin Orange Rose Reseda Cassie 
Jonquil Tuberose Violet Violet Leaves Oak Moss 


Perfumers will find it to their distinct advantage to communicate with Messrs. Elson & 
Brewer regarding these ABSOLUTES—just arrived—made from the latest Flower crops. 


MAIGLOEFCKCHEN 


THE new product for Lily Perfumes. Widely accepted by the leading 
perfumers in Europe and America 


Get a sample and special price for quantity contracts 


Tombarel’s Pomades No. 36, Extra Saturée, respond to ALL the demands of the most 


(( critical. Perfumer—they have the entire fineness of the flower, and the highest 


concentration. 


Orders booked now for Spring importation; the last crops’ products. Write to pi 


ELSON & BREWER 


Gold and Platt Streets, New York 
and M. L. BARRETT & CO., 219 Lake St., Chicago, Il. 
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A. H. WIRZ 


913-915-917 Cherry St., 


PHILADELPHIA | | 








Bottle Stoppers, Collapsible Tubes 
WHITE. METAL GOODS | 








os ay Lu. ¢> Foreign sini 


ALL GRADES 


Domestic 


INQUIRIES SOLICITED 


W. B. DANIELS, 252 Front Street, New York 

















LAUTIER FILS 


GRASSE, FRANCE 
BEYROUTH, ASIA MINOR 





Natural Flower Essences 
Concrete and Semi Liquid 


Manufactured by a new process of 
perfect quality and full strength 


SAMPLE ORDERS SOLICITED 








GEORGE LUEDERS & CO. 


New York Chicago San Francisco 








DR. SCHMITZ & CO. 


G. m. b. H. 


DUSSELDORF, (GERMANY) 


MANUFACTURERS OF 
Cumarin Synthetic (our invention) 
Jacinthe Absolute 

Hyacinthine 
Aubepine 
Benzyl Acetate and Benzoate 














, a: P . 
Sole Agents and Distribato 


GEORGE LUEDERS F CO. 


New York Chicago San Francisco 
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ROURE-BERTRAND FILS 


Grasse (A. M.) France 





Absolute Flower Essences Extra Concentree Pomades 
Solid Flower Essences Concrete Flower Essences (Liquid) 


Concrete Essence Violet des Bois D 


We would call special attention to our new 
Concrete Essence for Eau de Quinine N. 
Concrete Essence for Eau de Cologne 
Concrete Essence Lilas du Canada for Lilac Lotion 








We are Sole American Agents for 


Oil Ylang Ylang—Julio Witte Oil Ylang Ylang—Siegert 


Samples and Special Contract Prices on application 


American Branch, 18 Cedar St., New York EDWIN H. BURR 


Manager 











JUSTIN DUPONT 


Argenteuil (S. @ O.) France 


Artificial (Synthetic) Perfumes and Chemical Products 
SPECIALTIES 
Lys. J. D. (Lily) Oeillet N- (Carnation) Rose J. D. 
CINNAMIC ALCOHOL 


' EDWIN H. BURR 
American Branch, 18 Cedar Street, New York Manas 














 f Fort "many years we have been lithographing some 
of the finest labels and box wraps used in the middle 
West.%-We specialize to a large degree !for perfumes, 
soaps, ‘toilet preparations, food specialties, etc. 

[Soap Wrappers are also in our “ preferred ”’ class. 


Write us for samples of work, and tell us what you need, 


THE HILTON LITHOGRAPHING CO., **siig’3"" 
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Botu Pappazoglou & Co.'s 
Otto of Rose d’Or 








Used by those who know 


22 Fifth Avenue 273 Pearl Street 
CHICAGO NEW YORK 

244 California Street . 514 Arch Street 

SAN FRANCISCO PHILADELPHIA 


























THE ROSE OF ROSES @ 











HYMES BROS. CO. = 90 aS Fs 


2 OIL SANDALWOOD, EF. I. 


(From Mysore Wood) 
235 Pearl Street Guaranteed Absolutely Pure—Highest Quality 
New York City WE IMPORT 


WRITE FOR CATALOG the highest quality of Sandalwood logs obtainable. 
Essential Oils, Synthetics, Colors, WE DISTILL 
Olive Oil, etc. with such care that our output is uniform and perfect at all times. 








ANY STYLE 
ANY SIZE ANY TIME 


THAT’S OUR MOTTO 


And we live up to it! We are making every kind 
of box used for perfumes and toilet preparations, 
and we deliver when we promise. 


WM. BUEDINGEN & SON 


89 ALLEN STREET ROCHESTER, N. Y. 




















BROWN BOXES BEST 


When you want FINE boxes for perfumes, powders, etc. 
remember these three words. 


M. A. BROWN PAPER BOX CO., 8174. 17th st, ST. LOUIS, MO. 
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We asia oie Soap -—we e make Soap Sell! 


—A aso 
PERFUMES, ‘LOTIONS, FACE POWDERS, ETC. 


BY USING OUR 


HIGH GRADE pet 5 uaNRAPPERS 
, | The HENDERSON mio. Oe yaa 











ee This is our %4-dram hexagonal 


2 
DAs bottle for non-alcoholic per- 


Galciae fumes. The top is cut and the 
stopper is ground to fit well. 


=== $12.00 Per Gross 


ae) 
| | iWe — 


ya We are constantly getting 

















t up new and original styles, and 

ait will be glad to send samples 
| : 
: 





Hand furnish our illustrated 
L _.,.f| price list upon application. 
tll a 











SWINDELL BROS. 


Baltimore, Md. 














( N. Y. Office, - - - - 200 Broadway 
Manufacturers of HIGH GRADE 
FLINT AND COLORED JULIUS penny: 
COVERED POT BOTTLES | | DD ASTORIA, N. Y. 


PARIS LONDON LEIPZIG 





For Perfumers, Druggists and Chemists 
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THE COMPLETE 


BOX «2 LABEL PLANT 


E are pleased to announce that we are now ready to furnish 
W boxes and labels, complete, for perfumes, soaps, toilet prepara- 

tions, etc. For over 10 years we have been making high- 
grade fancy boxes, and now we have installed an up-to-date litho- 
graph plant. 

We intend to specialize in perfume and soap work—boxes, 
labels, wraps, wrappers, embossed gold seals, etc.—and invite critical 
comparison. 





“The kind of work you want—when you want it !” 


Alderman-Fairchild Co. 


29 ELIZABETH STREET, ROCHESTER, N. Y. 
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Synfleur Quality 


Standard Perfume and Flavoring Materials 
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Just a Friendiy Chat 
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many discussions how t tatio . 5 co m Y , vet ey grow, year after 
year Do vou know why First of all, the F1 na ers tas t i f rgver extent He 
markets what sells and it what ises s own How ive I seer t os turned down 
in this country! I remember ¢ | asa 
recommend it t is not necessarily because I[ like t 1use | v it wills How do I 
know it? By analyzing consumption of mater 





Synfleur Scientific Laboratories 
Established 1839 
Alois von mae Proprietor 
Monticello, New York, U. $. A. 
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Synfleur Scientific Laboratories 
Established 1ss0 
Alvis von Isakovics, Proprietor 
Monticello, New York, U. $. A. 
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Decorated Tin Boxes 


“STOPPER Quality.” 








Combine correctness of design with har- 
mony in coloring and excellence in manu- 
facture. 


The size, shape, design and colors and, 
finally, the workmanship on your decorated 
tin boxes, all play a very material part in the 
selling of your product. 


A box of convenient size and shape, dec- 
orated with an artistic design in harmonious 
colors, and manufactured under personal 
supervision by the most improved machinery 
and most skillful workmen obtainable, is the 
kind of a box we make. 


“Stopper Quality” boxes do not cost any 
more than the other kind. 








AMERICAN STOPPER COMPANY 
Makers of Fine Lithographed Tin Boxes 


DWIGHT AND VERONA STREETS 
BROOKLYN, N. Y. 


THE SIGN OF 


American STOPPER comeery 





























SUPERIORITY 
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Has Our Business’ 


Tripled in Three Years? 








Ask Our Customers 
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ROSE MODERNE-H. & CO. 


A new and remarkable creation. 

Improved base for the latest Rose effects en 
vogue in Paris. 

Entirely new style of odor construction; very 
lasting and economic. 

A trial is earnestly solicited. 


VETIVERON-H. & Co. 


New base for odors of the Idéal Class. 


We manufacture and carry a complete line of fine essential oils and other 


ingredients for perfumers, soap makers, etc. 


Write for Price List 


HEINE & CO, -  tew'york 
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PERFUMERS’ GLASSWARE 


We are Manufacturers of Glassware of all kinds for Perfumers’ use. Among other items we offer our 


ROUND SCREW-CAPPED JARS 
WITH METAL SCREW CAPS, CORK LINED 





One gross in original package, or one dozen in carton 


Not sold in less than carton lots. Per gross. 

1 ounce, height, 344 inches ; .....-diameter, 14% inches.... etsaseees ae 

2 ounce, height, 334 inches wees... Giameter, 114 inches veveney>. 

t ounces, height, 434 inches .....diameter, 1% inches ae co Raeee 

8 ounce, height, 434 inches diamter, 214 inches ; soveet JOM 

16 ounce, height, 57% inches .......-diamter, 314 inches .. 23.50 


For these goods in Flint Glass we offer discounts as follows: 
Case lots in bulk 50 and 10 per cent.; case lots in cartons 50 per cent. Less quan- 
tity 40 and 10 per cent. 
We can also supply these Jars packed in bulk, caps separate. Write for quotations. 
On receipt of your request we will be pleased to mail copy of our catalogue, which 








gives information concerning our specialties. 





WHITALL TATUM COMPANY 


46 and 48 Barclay Street, 410-416 Race Street, 91 Washington Street, N., 
NEW YORK. PHILADELPHIA. BOSTON. 
576 Mission Street, Factories: MILLVILLE, N. J. 10 Barrack Street, 
SAN FRANCISCO. SYDNEY, N. S. W. 


Samples of our goods can be seen at our sample room, 120-122 Franklin Street, Chicago. 
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ROKENSTO 


BI MONTREUWIL(SEINE) FRANCE. 


iis) ROSE TEA ' ; . ; 
ee sc ROSE Absolute Artificial Oil . 


Much Improved by New Process of Manufacture 





Very Refreshing and Novel. Exquisite Quality. 


Rose (Abs. Art.) is an excellent substitute for Otto of Rose. 


These Rose Oils possess a Honey Sweetness which is extreme- 
ly desirable and pleasing. 


5—SOLE AMERICANAGENTS, % 
~~ DO CAS CHEMICAL a 


so Rpg oe STREET, NEW YORK.| 
ROSIE > 3 PARIS. FRANCE sad 
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axe ~ ESSENTIAL 
FACTORY FACTORY 


ps Uurras Searet hance, ca 
| 80 JOHN Street, New York. 
| — 


HELIOTROPE CONCRETE 


— Six Times Stronger Than Heliotropine 
ODOR JUST LIKE THE FLOWER DOES NOT DISCOLOR 


Used By All Up To Date Perfumers 


se 

















DONALD WILSON, Mgr. 




















THURSTON & BRAIDICH | | Antoine Chiris Company 














IMPORTERS 18 & 20 PLATT STREET 
No. 128 William St., New York City — so 
Importers and Distillers of 
Mexican Vanilla Beans ESSENTIAL OILS 
RAW MATERIAL for PERFUMERS 
Bourbon Vanilla Beans and SOAPMAKERS 
, SYNTHETIC and AROMATIC 
South American conetoas 


Vanilla Beans 


e,° , American Agents for 
Tahiti Vanilla Beans ANTOINE CHIRIS 


Established 1768 


w| Angostura Tonka Beans GRASSE, FRANCE 
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IT PAYS 
To Employ Modern 
Appliances Why? 


To increase your output,—to re- 
duce cost of production,—and to 
meet competition. 

This is what our Collapsible Tube 
Filling and Closing Machines will do for 
you. They do the work accurately as well 
as with uniformity. They can be quick- 
i ly adjusted for all standard sizes. No 
skilled labor required, and you can 
depend upon them to render you the 
greatest margin of profit. 











Send for Booklet B, illustrati 


Hand Operating “Mae 


altos Colton eed 
Manufacturers of 


Pharmaceutical Machinery and Laboratory 
Appliances 


186 Brush Street - DETROIT, MICH. 
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Bruno Court 


GRASSE :: =: =: FRANCE 


RAW MATERIALS 


for manufacturing perfumers and 
soapmakers. 


ESSENTIAL OILS 


of the finest quality only. 


POMADES Extra Saturée 


Our well-known specialty. Our Factory Building 


CONCRETES (tiatis Sprinkler Tops 


Wholly natural. Atomizer Tops 


FLORAL WATERS » Powder Tops 
) and Cast White-Metal Specialties 


of every description. 
WRITE FOR SAMPLES 


. IRVINGTON, 
Eckelhofer Bros. :: j;Zi7ncToN. 








Sole Agent and Depot for United States 


T. H. GROSSMITH 


18 FLETCHER STREET NEW YORK 
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The 
Springfield 
Depositor 


for automatically filling 
moulds, jars, cans, col- 
lapsible tubes, etc., with 
all kinds of preparations, 
such as tooth 
paste, petroleum 
jelly, face creams, 
and almost any 
other preparation. 
This will fill the 


receptacles with a 


thick or thin ma- 
terial, and _ will 
leave no air 
bubbles. We will 
be glad to furnish 
estimates for any 
work of this de- 
scription. 











We also manufacture various mixing kettles and machines for clean- 
ing starch or flour from pills or lozenges. 


Our catalog wiil be of interest to you. Our twenty years of ex- 
perience in building machinery of this class will be of benefit. 


NATIONAL EQUIPMENT CO., Springfield, Mass. 


New York Office: 45 East 17th Street. 
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OIL MARONI 


a on a tour of investigation in French Guiana, some 
of our special men_ found a new variety of oil—bearing 


‘ 
wood—a sort of bastard sandalwood. 





Though an analysis of this oil discloses no santalol, it has 
much of the sandalwood character. Practical tests have 
demonstrated its value in perfuming soaps, and it is especially 
serviceable as a binder. 


The price is only $1.25 per lb. 








Jeancard Fils & Co. =tasushen 17% Cannes, France 
UNGERER & CO., 273 Pearl Street, New York 


22 Fifth Ave., Chicago. 514 Arch St., Philadelphia. 244 California St., San Francisco. 























We have been awarded 


Two “Grands Prix” 


(The Highest Awards) 


at the Brussels International Exhibition, 1910, for 
the Excellence and Purity of our Essential Oils, 
Flavors, Synthetic and Natural Perfumes, etc. 








W. J. BUSH & CO., Inc. 


100 William Street, NEW YORK 


Western Branch, 16 W. Kinzie St., Chicago Canadian Branch, 490 St. Paul St., Montreal 
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A Real Innovation 











E ARE pleased to announce that, in line with the Ungerer 
W Policy of Progress in all that pertains to the welfare of the 
essential oil industry, we have established at our headquarters, 
| O25) 273 Pearl Street, New York, an analytical laboratory. 
g In common with other essential oil importers we have hereto- 
fore depended entirely on the foreign producers; and though 
they are in most cases reliable, we wish to feel and to know—and to have 
our customers have the same feeling-—that all goods bearing OUR label 
are guaranteed by us because we KNOW them to be of prime quality. 
q This laboratory has been installed at great expense, and is equipped with 
the finest apparatus and chemicals that we could buy of the European houses 
who have a world-wide reputation for the best laboratory equipments. 
@ The chemist in charge is Mr. Albert Torre, a French chemist of most 
excellent training and experience. Much of his work has been done with 
Dr. Conrad Satie, of Jeancard Fils & Co., Cannes, France, who will con- 
tinue to act as Mr. Torre’s collaborateur. 
Q This laboratory will be conducted entirely in the interest of our cus- 
tomers, and special analyses will be made for them, at their request, with- 
out charge. This applies not only to our own products, but to all others 
as well that they may submit for our analyses and opinion. 
@ We anticipate the hearty commendation of the entire trade in this ven- 
ture, for any step that is taken for the uplifting of the industry will re- 
dound to the benefit of all. 
q You will now be even more certain, if that is possible, that the Ungerer 
guarantee will mean all that a reliable guarantee should mean—that we 
indorse the products we offer BECAUSE WE KNOW THEM TO 
BE OF THE QUALITY THAT OUR NAME STANDS FOR! 
g Do not hesitate to take advantage of this opportunity and write us freely. 




















For wholesale price-carrent of full line of essential oils and kindred supplies, write 


UNGERER & COMPANY 


273 PEARL STREET, NEW YORK, N. Y. 


22 Fifth Ave., CHICAGO 514 Arch St. PHILADELPHIA 244 California St.. SAN FRANCISCO 
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SANDALWOOD 
Dé ORIENTE 


SOLON PALMER 
PERFUMER 
NeW YORK 


These tin cans show well how we handle 
artistic problems of varying character. In the 


Palmer can, Oriental design and coloring leave 





little to be desired, and the wood-grain effect 
is well rendered. 

The combination of yellow and red in the 
Nyal can is not an easy one to execute; but a 
selection of the proper shades solved the 
problem. 

Have this imprint 
“sci STOPPER Sw” 


on your boxes. 


AMERICAN STOPPER CO. 


VERONA & DWIGHT STREETS. 
BROOKLYN, N.Y, U.S.A. 


. BUEDINGEN BHOX& [ABEL Co. 


ADM 








